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Vita Zarina?, Inga Shina?, Anna Svirina3, Kristine Uzule*. THE RELATIONSHIP BETWEEN
ECONOMIC DEVELOPMENT AND HUMAN DEVELOPMENT IN LATVIA

1EKA University of Applied SciengeRiga, Latvia vita.zarina@eka.edu.NpRCID: orcid.org/0000
2EKA University of Applied Sciengdgiga, Latvig inga.shina@gmail.con©ORCID: orcid.org00060001-6362
6383
SEKA University of AppliedciencesRiga, Latvia ORCID: orcid.org/0000-0001-8598558X
4EKA University of Applied SciengeRiga, Latvia kristine.uzule@eka.edu.I@RCID: orcid.orgl0000-0002
26336069

Abstract

Research purposeThere is an empirical evidence on relationshepaeen economiandhuman developmerait

a country level Human development is most frequently proxied by the Human Development Index (HDI).
Considering the fact that HDI is a measure covering the fields of several Sustainable Development Goals (SDG),
theoverwhelming idea of the research is to determine the impact of sector economic development on achievement
of SDGs. The research goal is to evaluate the relationship between economic development, using Latvian sector
statistics, and human development af\ia.

Design / Methodology / ApproachThe paper uses regression analysis of the longitudinal data on Latvia to define
the possibility that national human development index is influenced by economic development in different sectors
of economy. The sampiacludes industrjjevel data on eight industries, collected within 2@020, and human
development index throughout this period. Regression analysis is applied to human development index as a
dependent variable, and a set of industry variables assesaagt@up of independent variables (both individual

for industries and aggregated on the country level)

Findings. Regression analysis have identified the priority financial indicators concerning specific industries
which can be assessed as predictors fomkh Development Index. Based on performed regression analysis we
have also identified the sets of related factors which predict development of human capital in Latvia throughout
201062020 time period, as well as limitations for such development.

Original ity / Value / Practical implications. There is an obvious research gap in the investigated field in Latvia,
and even in Baltics. The current paper contributes to the knowledge base about factors affecting human
development and enlarges the statistical daisis. Besides, this study contributes to the development of the
national strategic plans by determining which sectors and which indicators have a significant impact on HDI.
Researctinformation will be useful for the NAP reportafter 2027 for assessinghe level of achievemenof
strategicgoals,especiallyin the priorities"Strongfamilies, healthyandactivepeople","Knowledgeandskills for
personabndnationalgrowth"andii Co mp e t iabhdmaterialveel-teingof companies”.

Keywords: economic deelopment, human development.
JEL codes:010; O15.

Ammar Z-Alwrekiatl, Antonio Mihi-Ramirez2z. ECONOMIC EFECTS OF FORCED MIGRATION
IN HOST COUNTRIES. A THEORETICAL REVIEW

IUniversity of Granada, Granada, Spain, e.ammarziad@go.ugrsID; orcid.org / 000000033683 4886
2 University of Granada, Grarda, Spain, amihi@ugr.es ORCIDrcid.org/000600033801-9906

Abstract

Research purposeMigration is a movement of people across borders looking for better prospects, but also it
includes forced mgration, mainly refugees running from persecution and war, and trafficking victims. It is one of
the most controversial but growing political and semimnomic issues, especially in a time of population ageing
and the prospect of a shrinking labour foacel global economic situation. Unfortunately, literature is dispersed

9
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regarding the effects of forced migration, because, as usual in migration studies, there are different analyses and
perspectives. Therefore, this paper looks for reviewing the efféfbsoed migration on host countries, in par-
ticular the growing studies that address the relevance of economic effects.

Design / Methodology / Approach.

Based on a systematic analysis selected the most relevant sources to better understand the afffeetssive

refugee inflows on socioeconomic indicators in host countries. In addition, we study relationships and connections
with the different migration approaches. We analysed 542 selected papers in the field of economics that deal with
the refugee togifrom the Scopus database from the period 1976 to 2022.

Findings. There are relevant different theoretical approaches when analyzing international migratory movements
and although an attempt is made to explain the same, no consensus is reached ordhenu@ssof forced
migration. After an exhaustive analysis and reviewing the literature, this work studies kegsmodonic indi-

cators that are considered critical and which are studied with emphasis to understand the consequences of forced
migration onthe host countries: Labour market, GDP Growth, Foreign Direct Investment, Gross Domestic Sav-
ings, General Government net lendimyrowing, Gross National Expenditure, Inflation and Consumer Prices,
Trade, Current Account Balance, General Government (eBi.

Originality / Value / Practical implications.

This study attempts to clarify and show the most relevant smmiaomic effects of forced migration to facilitate
research and provide scholars with a starting point for their research on the timsiof practical implications,
policymakers have also at their disposal a set of relevant variables in the design of migration policies.

Keywords: refugees; forced migration; economic effects, host countries, systematic analysis.
JEL codes:F2; O1; R23

Jari Kaivo-oja?, Tony Kinder2 and Jari Stenvall3. KEY TRENDS OF TANGIBLE AND
INTANGIBLE PRODUCTS IN PUBLIC SECTOR PRODUCTION IN KEY OECD COUNTRIES:
INTANGIBILITY AND THE OBFUSCATION OF PUBLIC SERVICE PRODUCTIVITY

IFinland Futures Research Centreyrku School of Economics, University of Turku, Turku, Finlgawilkaivo-
oja@utu.fiandKka zi mi er as Si mo n a v Vilhiusu ghuadia, ORGDoid.drg/ 00Q0B082A) )
24016299
2 Tampere UniversityFaculty of Management and Busing&dministrative StudieTampere, Finland,
t.kinder@icloud.com ORCID: orcid.org/0000-:000327693655
2Tampere Universityf-aculty of Management and Busing&dministrative Studiesampere, Finland
jari.stenvall@tuni.fi ORCID: orcid.org/0000000348096614

Abstract

Research purposeAs we know obfuscation is the obscuring of the intended mgasfircommunication by

making the message difficult to understand, usually with confusing and ambiguous language. The actual meaning
of tangible and intangible assets is not always clear to the deaisikers of the public economy and public
services. Inhis article, we want to discuss these basic concepts of public service production and public service
economy.The purpose of the research is to analyse key trends of tangible fixed assets and intellectual property
products in some key OECD countries améf these trend analyses to the general discussion about Baumol’s cost
disease theory of public economy and public productions.

Design / Methodology / Approach. The research design of the trend study is linked to the OECD statistical
system oBSFNFA: 9B-Balance sheets for ndimancial asets which reports tangible fixed assets (TFA) and
intellectual property product (IPP). The empirical trend study relies on these statistical official OECD measures
and variables. The time period of trend analysis ige20s, from 2000 to 2019/2020. The study includes also two
theoretical scenario frameworks which link tangible and intangible production to loiv bimgt cost dimension

and tangible and intangible production low beriefiigh benefit dimension. Thesed scenario frameworks and
empirical trends analyses help researchers to discuss more analytically about Baumol’s cost disease theory.

10
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Findings. The main findings of the study are the followiffdneoretically, we conclude that Norman (2002) and
othersover-emphasisé¢he contingent element of intangibility in services and wrongly ascribe it as a necessary
condition of public services since the perdoiperson element remains pervasive and important in public
services. In the case of Vargo and Lug2B04 2007) we further conclude that ascribing logics to services,
including their intangibility suggests an uncontested meaning of services that do not exist, and in doing so
subsumes agency and leadership of services by imputing a deterministic trajgeoipimgically we show that
tangible assets (tangible fixed assets, TFA) still play an important role in the OECD economies and these
tangibility trends are still very powerful and actually increasing in key OECD countries. Secondly, we show that
the role ofintangible intellectual property products (IPP) is increasing in major OECD countries. Thirdly, we
report quite stable trends of IPP/TFrelationships in key OECD countries indicating that intangible/tangible
assets relationship (IPP/TFA) is not changilngmatically, although there are some small variations. Fourthly,

we report expenditure of health per capita index analyses of some key OECD and BRICS countries, which show
upwardsloping trendsThis study has presented the following argumerfisstly, that public services are not
usefully characterised as intangible; the Doctor, Nurse, Teacher, and Porter perform physical tasks, without which
there is no service; evenpeescribing, dearning and alarm technology requiegtifactsand physical actius.

Both processes creating public services and service outcomes prominently feature tangible elements. Secondly,
we challenge Baumol és (2012) argument t hat publ i c se
sectors, disputing his suggestitiat cost alone, not qualitgonstitutegpublic service productivity. However, we
argue that Baumol 6s eonhovew ofipredudtivity hadesdnore tham it tevealsa public e
services are not all intangible. Seeking efficiency and pustosts onto public service users is misguided when

the real issues aedong-term investment to create new service models, exploit intangible information 8ods

to integrate services more closely, in shtrtseek new effectivenesses and new goveessmn

University

Originality/Value/Practical implications. The empirical trend study is highly relevant for further discussion of
the public sector’s productivity and Baumol’s cost disease discussion.

Keywords: Tangible fixed assets; intellectual property produ@aumol’s cost disease; Public production;
Health care expenditures

JEL codes:HO00, H20, H30, H51, 112, 115, J38, 010, 034, 038, 040, 050, O57, P43, P51, R10, Z10

Roland Bohmer?!, Uwe Busbachz?, Britta Kiesel3. THE KEHLER MANAGEMENT SYSTEM:
INTEGRATION OF EXTERNAL STAKEHOLDERS IN THE QUALITY ASSESSMENTS OF
MUNICIPAL ADMINISTRATIONS

! College of Public Administration; University of Applied Sciences Kgélil, Germany;
{Bbhmer, Busbach, Kiesel}@ehl.deORCID: orcid.org/0006000309593431
2 Collegeof Public Administration; Univesity of Applied Sciences KehGermany;
ORCID: orcid.org/00060001:5845242X
3College of Public Administration; University of Applied Sciences Kéahl, Germany

Abstract

Research purposeDue to technological advancents, globalization, greater market dynamics, changing values

and demographic change, municipalities find themselves in a complex and dynamic field of tension. The diversity
and complexity of these fields of activity and relationship structures continiregéase, making it difficult for
municipalities to adapt their processes. In order to be able to detect or even avoid weak points at an early stage, a
guality assessment of processes and products tailored to the public sector is required. The Kegeamétana
System (KMS) was developed for this purpose. However, in the first stage, the focus waisitenrtakeperspec-

tive of the municipal administratioin terms of an initially necessary reduction of complexity, this was coherent,

but in terms of a hddtic view, this is insufficient. Following the successful introduction of the KMS for quality
assessment in the internal structure of public administration, the concept is being expanded to include the external
perspective of stakeholders.

Design / Methology / Approach: The basis for developing the external perspective is to determine the stake-
holder groups that interact with a municipality. Six stakeholder groups can be identified: Residents, local busi-
nesses, business partners of the administratagitat providers of the administration, civil society actors such as

11
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associations and interest groups, and corporations and institutions under public law, e.g., neighbouring munici-
palities. In analogy to the approach of the KMS for the internal perspedtithe municipal administration, the

first step is to identify impact factors that are grouped into success clusters. To assess the impact factors, questions
relevant to the impact factors are developed. In addition, for a resident's questionnaire agbinagrestions

have to be integrated to further validate and contextualize the answers.

Findings: The questionnaire developed was tested for the stakeholder group of residents in various municipalities.
In some cases, however, the participation of ressdeas low, so that conclusions about the quality of municipal
services can only be drawn to a limited extent. In a revision of the questionnaire, the number of questions was
reduced by 33% in order to increase its acceptance, among other things. tmadditipebased questionnaire

was added to the digital survey. The newly developed questionnaire was tested in the municipality of Ottersweier.
The response rate increased significantly in relation to the number of residents. Approximately 10% afthe que
tionnaires were papdrased.

Originality / Value / Practical implications: The new survey not only confirmed the validity of the revised
guestionnaire, but the municipality of Ottersweier was also able to draw relevant conclusions about its service
quality towardsthe stakeholder group of residentdie impact factors "Involvement of residents" and "Public
facilities of the municipality" were only rated at 58% and 55%, respectively. This is far below the KMS target of
80%. Based on the quantitative evailoatin the questionnaire, interviews were then conducted with individual
residents to determine the qualitative background for the suboptimal evaluation for these two impact factors. It
emerged that the rating was primarily due to inadequate implementdtaigitization. On this basis, a recom-
mendation for action was developed and presented to the municipal council to improve services in the area of
digitization in particular.

Keywords: performance and impact analysis of municipalities; imjpgieinted nanagement
JEL codes:H72; H83

Elena Stavrova. INFLATIONARY EXPECTATIONS, HEALTHCARE COSTS AND QUALITY OF
LIVE INBULGARIA IN THE PERIOD OF POSTCRISIS

SWU A Ne o f, BlagoeRgrad, 8igaria) ORCID: orcid.org/0000000301627916

Abstract

Reseach purpose.Th e r e fimsis te dndlyze the direct and indirect relationships between expectations
of changes in inflation, health care costs, and access to them in the conditions of-thisiggstriod, as well as
income and the abovmentioned &ctors, which are an important prerequisite for determining the formation of
the quality of life of the individual.

Design / Methodology / Approach.There is a quantitative researchj statistical numerical datdgase, such as
for the measurementsiost important macroeconomics variahléy investigatehe links and repentance on the
quality of life.

The research paper composed of parts: Introduction or actuality of the problem, review of the related literature
on the problem, research questiargl scientific hypotheses, description of the econometric methods used,
research part and analysis of the obtained results, conclusions, conclusions and a list of the literature used.

The results arpresented in tables or graphs.

Findings. The scientift development is the independent work and contribution of the author, his independent
project and was not financed by funds of the Government of the Republic of Bulgaria or European projects for
research work.

Originality / Value / Practical implications. This scientific development is an original part of a cycle of a series

of studies by the author, which have as their subject to study the influence of dynamic inflationary processes on
the state of the financial webleing of households, formed under thepact of the postovid recovery of the
Bulgarian economy and disturbances in the world economy in the result is the war of the Ukrainian people against
external aggression.

12
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In order to obtain the necessary reasoning, thoroughness and adequacy of iitle, exs@@ometric methods with
econometric software have been applied on a database of time series with a source national statistical institution,
international databases and a survey of the opinion of the population of a city of 80,000 inhabitantsirya cou

that is a member of The European Union.

Keywords: Inflation expectations, Quality of Life, Indicators of Quality of Life, health care costs, household
savings.

JEL codes: 011; P47, P48

Marco Carradore?, Giorgio Gosettiz, Cristina Lonardi3. EMERGING TREND IN SOCIAL
WORK EXPENDITURE IN A LOCAL AREA WITHIN NORTHEAST ITALY

L University of VeronaVerona, Italy marco.carradore@univr.itDRCID; orcid.org/00000001-7200-8595
2 University of VeronaVerona, Italy giorgio.gosetti@univr.itORCID: orcid.org/0000-00028830-2585
8 University of VeronaVerona, Italy cristina.lonardi@univr.it, ORCID; orcid.org/0006-0001-8829 3458

Abstract

Research purposeThis study investigates trends in social work expenditure in a local area within Northeast
Italy, namely the province of Verona. In Italy, municipalities are responsible for the management and delivery of
soci al services and organizing citizensdé access to
four keyintervention areas, nattyghose related to supporting families and children, individuals with disabilities,
vulnerable and marginalized adults, and the elderly. Although the economic resources allocated by the National
Fund for Social Policies (FNPS) to address these concethbden cut in the years preceding 2020 and the
COVID-19 pandemic, they have since started to rise, positively impacting social services at the local level.
Analysing the past trends in social expenditure may also help us predict and prepare for faiinasari

Design / Methodology / ApproachThe research constitutes a quantitative analysis of panel data on expenditure

for professional social work. The units of analysis are the 98 municipalities of the Province of Verona (Italy). The
data come from the@ional Institute of Statistics and cover the period from 2013 to 2019. The adjusted Mazziota
Pareto method was adopted to calculate a composite indicator using the indicators that measure expenditure, at
the municipality level, in the following sector9: family and children; b) persons with disability; ¢) addictions;

d) the elderly (65 years and over); e) immigrants, Rom, Sinti, and Caminant (wayfarers); and f) poverty, social
exclusion, and homelessness.

Findings. The initial results show that the trenth expenditure for social work services have remained stable in

the majority of municipalities. The municipality with the highest level of expenditure in the province, compared
with all other municipalities, was that of the city of Verona. Furthermbeetrend analysis revealed that in the

most populated municipalities the expenditure fluctuated over the years, whereas in the least populated it appears
to maintain a more constant plateau.

Originality / Value / Practical implications. This empirical res&rch, which is part of a larger research project,

is one of the first studies to focus on this specific geographic area. It benefits from the use of a partially
compensatory approach to calculate the composite indit@aonethod not widely used in thisea of research.

This approach performs better than the majority of the more commonlyaggeelgation methods, such as the
simple arithmetic mean, since it introduces a penalty for the units with unbalanced indicator values. The results
will be combined \ith those obtained from a qualitative study which also involved the interviewing of social
workers. All the final outputs will be used to enhance the study program for the Degree in Social Work provided
by the University of Verona. Furthermore, the reswitsbe shared with research partners and local stakeholders

to help plan specific interventions to increase the quality of social services and the quality of the work life of
professional social workers.

Keywords: socialwork servicessocialwork expendure; composite indexnunicipalities Italy.
JEL codes:A14; 713
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Ivana Mala. CHANGES IN BEHAVIOR OF PEOPLE IN THE LABOR MARKET BASED ON JOB
EPISODE PANEL FROM SHARE SURVEY

Prague University of Economics and Busingasgue, Czech Republic, mag@vse.czORCID
orcid.org/0000 00028043847X

Abstract

Research purposeln the nineties of the twentieth century, there have been deep chartpesabor markets

due to the transition from a socialist to a capitalist system in Central European fioeméers of the socialist

bloc of countries. People began to take a different approach to employment (or unemploymentaantivityn

in connection with challenges and possibilities, but also new conditions and requirements. In the contribution, a
datadriven approach is used to analyse the development of the number of jobs and length of stay in one job in
old and new European Union countries for respondents born before 1967 (in 1990 aged 23 and more). For this
limitation, our results reflect the job hisy of the current silver generation during the turbulent twenties century.

Design / Methodology / ApproachThe European Survey of Health, Ageing and Retirement in Europe provides

a huge database of data connected to the European population aged dherJah Episode Panel describes the
whole life history of respondents from their birth through education and active economic life to retirement and
end of life in a yearly panel data. Deep information is included in the data concerning family live aczsndtmen

number of jobs and their median length in European Union countries is shown using descriptive statistics and
graphical methods in 5 years long groups for birth and in time. Moreover, for former socialist countries, values
before and after 1990 agéven and old and new countries are compared in development.

Findings. The mean number of jobs is increasing and their length tends to be decreasing with more relatively
short spells and some longer ones. For this reason, we show the minimum and maxigthroflthe spell and
the median length. The situation in old and new European countries is the situation is getting closer.

Originality / Value / Practical implications. We illustrate common theoretical and empirical reasoning included

in a huge literatte. The analysis uses data from the survey to quantify differences in behaviour in the labor market
through the second half of the twentieth century. The-dat@n study illustrates economic theoretical findings

and provides a quantification of changesdéd on descriptive statistics. The mean number of jobs and median
employment spell are given together with standard errors and quartile deviations.

Keywords: ageing sample surveys; SHARE survey; job episodes; employment spell
JEL codes:J21 C33

Wojciech Gizicki. SOCIAL SECURITY AND CRISIS MANAGEMNET IN THE TIME OF WAR. THE
CASE OF POLAND AND UKRAINE

The John Paul Il Catholic University of Lublibublin, Poland,wgizicki@kul.pl, ORCID: orcid.org/0000
000213235912

Abstract

Research purposeThe proximity between Poland and Ukraine, a strategic neighborhood with a 535 km border,

is a natural area for cooperation. Multiple economic and social contacts, including migratory and tourist
movements, constitute both an opportunity and a barriemea@ment. The specificity of the border area, a state

border, poses threats and challenges that contribute to the constant need to search for optimal competencies and
skills in the field of social security and crisis management. This is especially relevann t he cont ext o
largescale military aggression on Ukraine that started on February 24, 2022.

Design / Methodology / Approach.Several research methodsreview of the literaturéhe case study
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Findings. The research goal is an innovativgpeoach to the issues raised in area of social securiy and crisis
management. This mainly concerns the practical application of selected analyses for public institutions, especially
in Ukraine. The irdepth analytical ranges show the usefulness of thdusions formulated in the theoretical

and practical spheres.

Originality / Value / Practical implications. Employees of services and institutions of administration bodies
undertake several activities in the changing s@ailitical conditions for a largaumber of people. Hence, it is
necessary to improve knowledge, management skills and institutional solutions. These activities must be
strengthened by undertaking scientific research with applicable significance.

Keywords: Central Europe, Poland, Ukrairsgcial security, migration
JEL codes:F51; 718

Anatolijs Prohorovs?, Julija Bistrovaz. LABOUR SHARE CONVERGENCE IN THE EUROPEAN
UNION: SECTOR VIEW

IRISEBA University of ApplieBciencesFaculty of Business and Economics, Economics and Finance
Department, , Riga, LatvigORCID orcid.org/0008000276880775
2Riga Technical Universityraculty of Engineering Economics and Management, Department pbGie
Finance and EconomicRiga, Latvia

Abstract

Research purposeThe accession to the Europeanion (EU) of the countries of Central and Eastern Europe
(CEE) contributed to the acceleration of the growth of their economies due, inter alia, to access to the single
market for goods and financing from EU structural funds, which contributed in tuhe toonvergence of the
economies of the EU11 and EU15 countrielsough economy convergence has been thoroughly studied, labour
share convergence was largely ignored, particularly if we speak about sectoral view. So, in the present research
we examine labur share convergence between Western European and Central and Eastern European countries,
which happened during the period of 202918.

Design / Methodology / ApproachWe look at the convergence on the country level as well as on sector level
and in deailed way consider service sector, analysing service industries sepafatgityonally, we employ
regression analysis to see if there is a relationship between labour share growth and its initial level.

Findings. Convergence of labour share between &fesEurope and Central and Eastern Europe occur in three

of the four main sectods manufacturing, services, and construchonhile there was a divergence in the trade
sector. The highest level of convergence occurred in manufactl#0%. In the serviceector, the convergence

of labour share was 45%, which was mainly due to the fact that in the information and communication industry,

a constituent of service industry showed the convergence of 88%. We have determined that for a number of sectors
and indugries there is a statistically significant inverse relationship between the level of labour share and its
dynamics, which influences the convergence of labour share between Western Europe and Central and Eastern
Europe.

Originality / Value / Practical imp lications. Present research provides a broad overview of the labour share
convergence between Western European and Central and Eastern European countries, which can be used by
policymakergo address the issues of the new members integration.

Keywords: labour share convergengeersonnel cosCentral and Eastern Europ&’estern Europe
JEL codes:J30; J31; R11
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SUSTAINABILITY AND CIRCULAR ECONOMY
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Ugnius Jakubelskas?, Viktorija Skvarcianyz. ASSESSMENT OF CIRCULAR ECONOMY IN THE
BALTICS

Wilnius Gediminas Technical University, Vilnius, Lithuania, ugnius fjgkskas@vilniustech.It, ORCID
orcid.org/00060000-0001-60684537
%Vilnius Gediminas Technical University, Vilnius, Lithuania, viktorija.skvarciany@sgtech.lt ORCID
orcid.org/00060001-80224124

Abstract

Research purposeThe purpose of the current research is to determine the factors of a circular economy and
assess their importance in the Baltic States. In other words, the main aim of the articlgh#ighththe factors
of a circular economy and evaluate their significance.

Design / Methodology / Approach.In order to achieve the research goal, panel regression modelling was
employed. Panel regression was used in order to assess the importancéaildreeconomy indicators.

Findings. The research revealed that the wasftelectrical and electronic equipment has the most significant

potential for increased circular material use rate in the Baltic States. All electrical and electronic equipritent shou

be designed so that it would be possible to repair and reuse it to extend the product life cycle and reduce the carbon
footprint. Reducing greenhouse gas emissions in conjunction with increasing the usage of renewable energy could
increaseresourceprocc t i vi ty and domestic material consumption (
in the energy sector through offshore wind farms that

Originality/Value/Practical implications. There is a lack aofeseachfocused on circular economy development
using panel datenodellingconducted in the Baltic Most of the previous studies were focused on the European
Union as whole or individual countries. This study presents a deeper analysis of circular econdopyraste

in the Baltic States.

Keywords: circular economy, Baltic States, panel regression modelling
JEL codes:Q00, Q01

Stefan Bongard?, Kay Rosinz. IMPLEMENTATION STRATEGIES FOR SUSTAINABLE VEHICLE
FLEET MANAGEMENT

! Ludwigshafen University of Bingess and Society LUBBudwigshafen am Rhein, Germany,
stefan.bongard@hwty.de,ORCID: orcid.org/0000 000175205412
2 Ludwigshafen University of Business and Society L UWB8wigshafen am Rhein, Germany,
KayRosin@gmx.de

Abstract

Research purposeAgainst the backdrop of climate change, pressure is growing in the transport sector to reduce
CO, emissions. Numerous companies are therefore setting themselves specific targets to cuslethissSiins

of their own vehicle fleets. As a rule, this requitke replacement of combustion vehicles by vehicles with
alternative drives. In addition to the selection of suitable technologies, economic aspects play a prominent role in
this transformation process. Based on a practical case study, potential imptemesttategies for achieving a
specific CQ target are to be examined for a parcel service provider. The focus here is on a fleet of diesel
combustion vehicles from the small van class with a permissible total weight of less than 3.5 tons, which are to
bereplaced by vehicles with electric drive (BEV) in order to achiespezificCO, savings target.

Design / Methodology / Approachin a first step, framework conditions and criteria are defined that are needed

for an evaluation of the implementation ségies. In a second step, a practical case study is constructed. In a third
step, different scenarios and strategies for the conversion of the vehicle fleet are designed in order to achieve the
set CQ emission targets. In the last step, economic and eicalagffects of the different strategies and scenarios

17



=)
-—
[ ]

7 ) I Sumy
\/ e ka _ Iﬁ‘T State
= iﬁ%ﬁ?;:gﬁ: UN KULTURAS University

are measured and analyzed with the help of the calculatiomiBdBIO toolo, which was developed at the
Ludwigshafen University of Business and Society LUBS for research and teaching purposes. @te evalu
sustainability, in addition to the established metrics for-tankheel (TtW) and welto-wheel (WtW), a holistic

life cycle approach is implemented that takes into account emissions during vehicle production.

Findings. Against the backdrop of expedtéurther technological development and numerous parameters with a
considerable leverage effect on economic and ecological evaluation criteria, it seems advisable to apply staged
implementation strategies. In this context, the vehicle fleet is not replatted once”, but gradually over time

to achieve the set G@mission targets.

Originality / Value / Practical implications. The originality of the approach lies in the application of a practical
case study and the attempt to reduce the complexity afeitision problem by using an Exdsdsed calculation

tool. The value of the study lies in the realization that, due to the complexity, a simple optimization approach does
not seem viable, but rather the evaluation and analysis of different scenaripgadtiwl impact can be described

in the sense that the used DIR§I can provide effective support for sustainable implementation strategies for
vehicle fleets.

Keywords: Case studyCO, management; Fleet managemdlarcelserviceprovider, Sustainablemobility
JEL codes:R40; Q56

Marek Nagy?, Katarina Valaskovaz. QUANTITATIVE EVALUATION OF THE DYNAMICS OF
ECONOMICS DEVELOPMENT IN EU COUNTRIES IN THE CONTEXT OF THE SUSTAINABILITY
AND COMPETITIVENESS OF SMES

tUniversity of Zilina, Faculty of Opation and Economics of Transport and CommunicatiBepartment of
EconomicsPniverzitna 1, 01026 Zilina, Slovakimarek.nagy@stud.uniza.SRRCID: orcid.org/00060003
07406268
2 University of Zilina, Faculty of Operation and Economics of Transpatt@ammunicationsDepartment of
EconomicsUniverzitna 1, 01026 Zilina, Slovakikatarina.valaskova@uniza.s®RCID: orcid.org/00000003
42237519

Abstract

Research purpose Globalizationhas elevatedhe importance of competitiveness in governmentcjedi The

opening of new markets aided in the expansion of enterprises' turnover, the acquisition of resources, and the
internationalisation of the notion of competitiveness. Understanding the determinants of national competitiveness
canhelpin the develpment of longterm plans The Slovak economy defines competitiveness as an increase in

the population's living standards or as sustainable developiiters, tte paperfocuses orthe identification of
disparities in the development of the macroeconomidrenment across the member states of the European
Union and identifying problematic factors impacting the business environment's level.

Design /Methodology / Approach: To find the disparities in the development of the EU countriesmikilé-
criteria decsion analysis methodTechnique for Order of Preference by Similarity to Ideal Solution (TORSIS)
was used. Based on this analysis, the crucial fadtdhsencing the development of the macroeconomic
environmehwere determined. The discriminant anadysias then used to form a model, which could help assess
and examine the relationship between the business environment and significant determinants of development.

Findings: Based on the methods applied, tteterminants influencing the development of th&croeconomic
environmentand key factors and aspects affecting the rate of development of the economic and business
environment were identified (gross domestic product, unemployment rate, inflation rate, foreign direct
investments, taxation, economic opess, infrastructure, innovation, education, market,réskj the analysis of

the economic and business environmemats performedhrough selected statistical techniqu&bhe analysis
confirmed thatsome countries haweertain gaps in its assessmenthd tlynamics of economic development in

EU countries in terms of the sustainability and competitiveness of small and m&dadrbusinesses, and that

the business climate is not entirely conducive to these businesses

18



-4
] _T Sumy

Iﬁ‘ State

University

W EKONOMIKAS UN KULTURAS
- AUGSTSKOLA

Originality / Value / Practical implications: The additional value of thpaper is the formation of the model,
which helps identify the countries with appropriate business environamahtthose where the economic
development is not sufficieijtdeveloped which may be useful for enterprisegestors, and creditors.

Keywords: competitivenesssmall and mediunsized enterprises; TOPSIS analysiscriminant analysis;
business environment.

JEL codes:All; C10; O32.

MILENA SERZANTE. WHY SUSTAINABLE DECISION-MAKING IR IMPORTANT FOR
ECONOMIC GROWTH?

Vilnius Gediminas Technicalniversity, Vilnius, Lithuania, ORCIDorcid.org/000000022919115X

Abstract

Research purposeThe aim of this study is to assess the impdictustainable decisions, which are being done
by businesses, and evaluate the impact of it on the Economic Growth of the Country or region.

Design / Methodology / ApproachResearch methodology includes analysis and synthesis of scientific literature;
mahematical modelling of social and economic processes;-eritkiria decisiormaking methods; correlation,
regression analyses; systematic analysis.

Findings. The analysis of the scientific literature revealed that there is a lot of research that exaentoesept

of sustainable decisions, and research that emphasizes the importance of sustainability in economic prosperity.
While analysing the link between sustainability and economy, it is also crucial to take into consideration and the
circular or blueeconomy research, where researches mainly focus on the level of development and suggest
instruments in order to stimulate the economy level in the region, as well as accelerating circular economy
solutions to achieve the 2030 agenda for sustainable ¢gewehd goals. These finding needs to be taken into
consideration while analysing Economic growth in the concept of sustainability.

Originality / Value / Practical implications. The relevance of this research has both theoretical and practical
aspects. Theetical relevance is associated with identification of the most important sustainable decisions and
indicators of businesses, which make an impact on the economic growth. The practical implication will serve as
a suggested methodology or model of an effec8ystemiecomplex decision support system based on the
knowledge of statistical evaluation.

Keywords: sustainability, economic growth, decisiaraking, sustainable business.
JEL codes:M15, M21

Ingrida Silobrit?, Daiva Jureviciene 2. THE IMPACT OF ECONOMIC BEHAVIOUR ON
CIRCULAR ECONOMY TEXTILE DEVELOPMENT

Wilnius Gediminas Technical University/ILNIUS TECH Vilnius, Lithuania
ingrida.silobrit@stud.vilniustech JORCID: orcid.org/0000
%Vilnius Gediminas Technical UniversityW/ILNIUS TECH Vilnius, Lithuanig
daiva.jureviciene@vilniustech.lORCID: orcid.org/00000002003936290

Abstract

Research purposeThe current research aims to examine the impact of consumer behaviour on the development
of circular textiles.
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Design / Methodology / Aproach. TOPSIS analysis has been applied as the most widely used efficiency
measurement technique. In the current research, the 6 criteria have been selected to describe the main players in
textiles in the global world and are available in a public datalfasexpert survey was chosen to assess consumer
behaviour. The experts were selected from the economic and textile spheres.

Findings. The analysis of the textile and clothes industry has identified the main 10 countries that contribute the
most to textié production. The assessment of the textile economy, based on a set of criteria, study made it possible
to analyze, ranked the 10 countries, with the European Union in first place, China in second place and Malaysia
in third place. According to the perfoed research, this is influenced by consumer behaviour, the level of
economic development, technology and population, cheap labour and the dictates of fashion trends, among others.
According to experts, the development of the circular textile economwisndby consumer behaviour, which

has a direct impact on the production of textile volumes. As the basic principles of the circular economy are reuse
and reduction. However, it is also an important aspect of developing circular textile strategies tp \deattif

makes consumers consume more.

Originality / Value / Practical implications. The circular textile economy is a new field, and it was only in 2022

that the European Commission announced the EU Strategy for Sustainable and Circular Textiles. Ttherefore,
paper will examine the motives of consumer behaviour towards textile use. To extract indicators for circular
textiles evaluation, using the TOPSIS method to assess and rank countries that have implemented a circular textile
economy strategy.

Keywords: circular textile economy, consumer behaviour, TOPSIS method.
JEL codes:C830; D160;D120; 0440

Tetyana Pimonenko!, Oleksii Lyulyov?, Liliia Lyulyova3, Yuliya Shaforostt. ESG EFFECTS
IN THE CHAIN “GREEN BRAND - SOCIAL RESPONSIBILITY OF BUSINESS”

Sumy State University, Sumy, Ukraine; WSB University, Dabrowa Gornicza, Poland,
tetyana_pimonenko@econ.sumdu.eduQRCID: orcid.org/00000001-64423684
2Sumy State University, Sumy, Ukraine; WSB University, Dabrowa Gornicza, Poland,
alex_lyuev@econ.sumdu.edu.l@RCID: orcid.org/000000024865 7306
3Sumy State University, Sumy, Ukrai@RCID. orcid.org/000600022912722X
4Sumy State University, Sumy, Ukraigalia050598050598 @gmail.com

Abstract

Research purposeThe study aims to anag the ESG (Environmental, Social, and Governance) pillars of a
country's development within the relationship green biaadcial responsibility of business to provide a com-
prehensive understanding of the country's sustainability performance, inclgegpitomic, social, and envi-
ronmental impact.

Design/Methodology/Approach.The study applies 1) bibliometric analysis to explore the theoretical landscape
of ESG performance, green brand, and the social responsibility of businesses and 2) cointedratipre $eto
check the relationship between ESG performance, green brand, and the social responsibility of businesses.

Findings. The results of bibliometric analysis allow us to identify 1) core scientific clusters in investigations on
ESG performance, greémand, and the social responsibility of business; 2) scientific alliances that focus on link-

ing ESG performance, green brand, and the social res

evolution of ESG performance, green brand, andtuéal responsibility of business. The results of the analysis
confirm that the ESG framework is widely used to evaluate a country's sustainable development practices and to
identify areas for improvement. Analysing a country's environmental impact gamdbatify opportunities for
investment in renewable energy, green technologies, and other sustainable infrastructure. Social factors (human
rights, labour practices, education, and healthcare) are important for sustainable development. Addressing social
issues can lead to a more productive and engaged workforce, improved health outcomes, and more resilient com-
munities. Governance factors (transparency, accountability, and the rule of law) are essential for creating an ena-
bling environment for ensuring theg¢sources are allocated efficiently and that the benefits of green economic
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growth are distributed equitably. The empirical results confirm that the social responsibility of business is condu-
cive to a countryds gr een b meofcountrwtevepmen. Thergrowtreod t h e
the soci al responsibility of business by one point pr
In addition, promoting green brands increases the environmental and governance pillars by Q112 eesh@c-

tively.

Originality/Value/Practical implications. Considering the findings, the following policy implications are devel-
oped: 1) governments should improve a regulatory framework that promotes sustainable development practices,
including incenties for companies that adopt environmentally and socially responsible practices and penalties for
those that do not; 2) governments should intensify investment in green infrastructure (renewable energy, waste
management, and public transportation systemiich boosts the development of new opportunities for busi-
nesses and improves the quality of life for citizens.

Keywords: green investment; green growth; inclusive economic development.
JEL codes:Q01; Q56; M14.
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EMERGING TRENDS IN

BUSINESS ADMINISTRATION, MARKETING AND CORPORATE
FINANCE
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Agnieszka Springer?, Iwona Werner2. JOB CRAFTING INTERVENTION: FOSTERING
ACADEMICS ENGAGEMENT

IWSB University in Poznafaculty of Finance and Banking, Poznan, Poland
agnieszka.springer@wsb.poznginORCID: orcid.org/000800029181-2762
2WSB University in Poznafaculty of Finance and Banking, Poznan, Polgmgna.werner@wsb.poznan.pl,
ORCID: orcid.org/000000022836:5082

Abstract

Research purposeThe purpose of the study was to examine affectiveness of job crafting intervention
program on academicsoOowork engagement . The interventi
changing of: job tasks, interactions with others at work and cognitive perception oferknalysisncluded
aninvestiginationof theimpact of thgob craftingonthe components of engagement, i.e., vigdadication, and

absorption

Design / Methodology / ApproachThe study used quasikperimental design with two experimental groups and

the controlgroup.The intervention in the experimental groups consisted of participation in-dayneorkshop

on job crafting techniques. In addition, one of the experimental groups was assigned a facilitator for 2 months to
maintain the effects of the workshdfhe measurement ascarried out three times: before the interventjoh),

two weeks afte(T2) and two months after the interventiQird). Participants were diverse in terms of gender, age

and academic degree and employed in one ofpuitic university in Bland. The survey contains of two
questionaries in Polish adaptation: Job Crafting Questionnaire (JCQ) by Slemp &¥aliack and Utrecht

Work Engagement Scale (UWES) by Schaufeli & Bakker.

Findings. Effect size calculations let for verification of tlerénypothesis. H1: intervention program has a
significant impact on all components of engagement (T2 > T1) ti2effectiveness of the programme (staff
engagementdecreases over tim@2 > T3), H3: support of job crafting facilitateounteracts a decknin staff
engagement.

Originality / Value / Practical implications. Job crafting as a social innovation is one of the activities to cope
with highly demanding work environmemumerous studies have shown thatdhe a d e mi & as8ociatedr k
with increased levels of occupational stressl@mcreased risk ofiealth problems andurnout.The identification

of effective prevention programmes has important implicatloott for employee weétbeing organisational
outcomesandstudens 8Satisfaction.

Keywords: job crafting effectiveness; work engagement; academics.
JEL codes:M12; M53.

Marcin Komanda. KNOWLEDGE MANAGEMENT IN CONTEMPORARY DISCOURSE ON
SUPPLY CHAINS

Opole University of Technolog@pole, Polandm.komanda@po.edu.@dRCID: orcid.org00060003 1695
2949

Abstract

Research purposeThe topic of knowledge management hasnbagopular issue in management science for

over 30 years and is often associated with various management challenges. The aim of the article is to recognize
the location of the topic of knowledge management in the sptiexaentific discourse osupply dairsin the

years 2022022. These years reflect primarily the pandemic period and the time immediatel{itaftas

indicated as critical for the functioning of the supply chgindich can provide a unique perspective on the issue
under discussian
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Design / Methodology / Approach.The VOSviewer software was used to analyze the bibliometric data of
scientific articles related to the topics of knowledge management and supply Thaimsta was obtained from

the Web of Science databaSere Collection (1142 in total; indexed in management and business categories)
The content of their abstracts was analy86&6 of the expressions (99 in total) out of those that appeared at least
50 times were used for the analyJibey have been grouped into four clrstTerms related to knowledge issues
appeared in one of them.

Findings. The subject of knowledge management in the context of supply chains seems to be related in the content
of the articles with quantitative reseaielso using big datajn selected iearch problem&@bsorptive capacity,
performance issues, innovatioasid the activities of small and meditgized enterprisés manufacturing sector

(1). At the same time, the use of knowledgtated expressions is related to a wide range of othestE&tiner

clusters were related to: the subject of the Gdddgandemic (includintppics ofdisruption and resillienceR),

market issues (sellers, products, information, prodesgppliersbuyers)(3), as well as industry perspectives and
issues relatk to the implementation and use of technology (including blockct{d)n)rhe issues present in
clusters(2) and(3) can be treated as a context for the themes expressed in d{listerd(4).

Originality / Value / Practical implications. The obtained mults of the analysis of the content of abstracts of
articles allow to establish a map of connections between the terms used in the descriptions of the mentioned
research problems, as well as their importaddd@s map presents the discussed issues at rtiament of
discontinuity, which was the Covitl9 pandemic and the immediate period aftefliese results can be used to
formulate research questions and to carry out comparative research in the future.

Keywords: knowledge managemersupply chains
JEL codes:L1; M10

Olegs Nikadimovs. MICRO-CSR: THE IMPACT OF SMALL-SCALE CSR INITIATIVES ON
CONSUMER BEHAVIOUR AND LOYALTY

EKA University of Applied Sciencd®iga, Latvia o.nikadimovs@outlook.co@RCID: orcid.org/00000002
96760586

Abstract

Research purpose.This topic provides a unique opportunity to explore the impact of RESR initiatives on
consumer behaviour and loyalty and to contribute to the exigteayies anditerature in this area.

Corporate social responsibility (CSR) has longrbetlized by a variety of economic entities and has been
regarded as a valuable part of an integrated approach to achieving overall corporate sustainabii§SRlicro
refers to smaikcale CSR initiatives undertaken by companies, such as local comprgjégts, environmental
initiatives, and ethical practices, and how these can impact consumer behaviour and loyalty. Additionally, micro
CSR research also sheds light on the importance of considering the local context and cultural differences in
implementng CSR activities. Thjgn its turn,can help companies tailor their CSR efforts to the specific needs
and values of their target audience, resulting in more meaningful and effective CSR initiatives. This research
direction is important because while timepact of largescale CSR initiatives has been well documented, the
impact of micreCSR initiatives remains largely undexsearched.

Design / Methodology / Approach.This study adopts a theoretical research approach and explores a variety of
theories angberspectives in the fields of marketing, psychology, and sociology.

Findings. Results suggest that the most relevant theardbe topic of micreCSR are Social Identity Theory;

Social Cognitive Theory; Social Exchange Theory; Social Responsibilityryhend Consumer Decision Making
Theory. The reviewed studies on the topic revealed that customers are willing to pay a premium for products from
companies that engage in MieB@SR activities, as they associate these actions with higher quality and greate
ethical standards. Additionally, customers are more likely to recommend these companies to others and to remain
loyal to them over time, resulting in increased keagn profitability for the company.

Originality / Value / Practical implications. The ungueness of micr€SR research lies in its focus on small,
localized actions taken by companiastead oflarger, more comprehensive CSR initiatives. This focus allows
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for a more indepth examination of the impact of individual CSR activities on custosfeaviour and loyalty.
The findings from this research can provide valuable insights for companies looking to implement effective CSR
strategies that positively impact both their bottom line and society.

Keywords: corporate social responsibility; micf@SR;customer behaviour; loyalty, marketing.
JEL codes:M14; M31

Dominika Gajdosikova?, Katarina Valaskovaz. BANKRUPTCY PREDICTION MODEL
DEVELOPMENT AND ITS IMPLICATIONS ON FINANCIAL PERFORMANCE IN SLOVAKIA

tUniversity of Zilina, Faculty of Operatioma Economics of Transport and Communications, Department of
Economics, Univerzitna 1, 010 26 Zilina, Slovakia, dominika.gajdosikova@stud.un28Gky:
orcid.org/00000001-77053264
2Universityof Zilina, Faculty of Operation and Economics of Transgmd Communications, Department of
Economics, Univerzitna 1, 010 26 Zilina, Slowakiatarina.valaskova@fpedas.unizg.€8RCID.
orcid.org/0000000342237519

Abstract

Research purposeBecause financial distress is a global phenomenon that impactsifiiratissectors of the
economy, predicting corporate bankruptcy is an extremely crucial issue in economics. At the beginning of the last
century, the first studies aimed to predict corporate bankruptcy were published. Even in Slovakia, however,
several prdiction models were developed with a significant delay. The main aim of this paper is to develop a
model for predicting bankruptcy based on the financial information of 3,783 Slovak enterprises operating
manufacturing and construction sedtw2020 and2021.

Design / Methodology / ApproachA prediction model that uses the appropriate financial indicators as predictors
may be developed using multiple discriminant analysisltiple discriminant analysis is currently used in
prediction model developmerih this case, financial health is assessed using several variables that are weighted
in order to maximize the difference between the average value calculated in the group of prosperous and non
prosperous firms. When developing a bankruptcy prediction hiiaded on multiple discriminant analysis, it is
crucial to determine the independent variables used as primary financial health predictors.

Findings. Due to the discriminant analysis results, the corporate debt level of the monitored firms may be regarded
asappropriate Despite the fact that the model identified 215 firms in financial distress due to an insufficient debt
level, 3,568 out of 3,783 Slovak enterprises operating in the manufacturing and construction sectors did not have
any problems with finacing their debts. The sdiihancing ratiowasidentified in the developed model as the
variable with the highest accuracy. Based on the results, the developed model has an overall discriminant ability
of 93% since bankruptcy prediction models requirergjrdiscriminating abilities to be used in practice.

Originality / Value / Practical implications. The principal contribution of the paper is its application of the latest
available data, which could help in more accurate financial stability predictiorfgfs during the current
difficult period. Additionally, this is a groundreaking research study in Slovakia that models the financial health
of enterprises in the pepandemic period.

Keywords: bankruptcy prediction modelmultiple discriminant anakis manufacturing and construction sector
Slovakia

JEL codes:G17; G33
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Abstract

Research purposeThe main goal of th article is to find out the current state of financial literacy among the
customers of the selected bank in Slovakia. In the survey, we focused on finding out their level of financial
literacy. Currently, a lot of attention is paid to the issue of fir@iteracy. In connection with financial literacy,

a lot is said about education. Therefore, in the paper, we focused on finding out the relationship between financial
literacy and the level of education as such. We also compared the financial litetlaegofvey sample with the

overall financial literacy in Slovakia.

Design / Methodology / ApproachFor the purposes of this article, an online anonymous questionnaire survey
focused on the financial literacy of customers of the selected bank was candgtanalyzing theoretical
knowledge and existing surveys, we established hypotheses, which we subsequently verified statistically. When
analyzing theoretical knowledge and surveys in the Slovak Republic, we found that there are a large number of
surveysfocused on financial literacy. The output and support of each of them is primarily focused on increasing
financial literacy through education. We therefore assumed, given that financial literacy has been in the curriculum
of primary and secondary schoots teveral years, that financial literacy is related to the availability of goods.

We also assumed that financial literacy in the Slovak Republic is increasing. We used selected statistical methods
to verify the hypothesis.

Findings. Through the selectedadistical method, we found that in our survey, the number of correct answers is
not affected by the level of education. It was also interesting to find that the level of financial literacy of the
selected region in 2022 is not higher than the overall Evenancial literacy of the Slovak Republic determined

on the basis of a survey from 2012.

Originality / Value / Practical implications. The proposals and recommendations that emerged from the survey
relate to increasing the financial literacy of cuséosnof the selected bank. We focused our recommendations on
education and conducting surveys, both for customers and for the bank's management. The bank can use these
recommendations as a basis for managerial decisions. He can use these not only ¢othecfigascial literacy

of his customers but also in the field of marketing, especially in communication with customers. It is only up to
the management of the bank to decide which customers it will have and how it will retain or expand them.

Keywords: financial literacy customey managemenimanagerial decisiemaking
JEL codes:G53; M 29

Margareta Nadanyioval, Lucia Sujanska2. THE IMPACT OF INFLUENCER MARKETING ON
THE DECISION-MAKING PROCESS OF GENERATION Z

IUniversity of Zilina, Faculty of Ogration and Economics of Transport and Communications, Zilina, Slgvakia
margareta.nadanyiova@fpedas.uniza®RCID orcid.org/00060002437936972

2University of Zilina, Faculty of Operation and Economics of Transport and Communications, Zilina,i&lovak
lucia.sujanska@stud.uniza.sk

Abstract

Research purposeCurrently, the Internet is used by almost 5 billion users worldwide, of which 80% actively
use at least one of the social networks. Even marketing managers are aware of this fact, as tseytbhdaa
new way of attracting potential customers. One of these methods is also influencer marketing as a form of
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marketing communication. In influencer marketing, the emphasis is placed on influencers with a great impact on
the community, on which mketing activities, and campaigns can be oriented. It is a method efislent and

natural promotion of a product or brand, which acts on the consumer as a natural part of the space in which it is
located. Especially, one generation of consumers, Geoerdti is considered to be the target segment for
influencer marketing due to their digital skills and favour to social netwdiks.main aim of the article is to
determine the impact of influencer marketing on the decisiaking process of GenerationThis also includes
providing the theoretical background and analysis of the influencer marketing from the viewpoint of Slovak and
foreign authors.

Design / Methodology / Approach.General scientific methods were applied for the processing of the data as
well as mathematicastatistical methods to evaluate the data collated from the results of the questionnaire survey
and to statistical hypothesis testing. The important source for secondary data was scientific research, annual
companies report, statisticahtdbases, published professional publications. In order to found out the impact of
influencer marketing on the decisiomaking process of Generation Z, a questionnaire survey was conducted.

Findings. A successful marketing campaign on social media in aatipe with influencers requires the correct
selection of the influencer according to his follower base, profile focus, credibility or reach, which is measured
by Engagement rate. It doesn't matter on the number of followers, but above all on the hidatiahshe creator

has with his fans. When choosing an influencer, it is also necessary to take into account the way they promote
products, ask them for originality and creativity, and prefer@nm collaborations to orgme contributions.

These step can bring a lot of benefits to the company, from which it will subsequently @afied on the
analysis and results of the questionnaire survey, it is thus clear that implementation of influencer marketing in
marketing communication of Slovak companigeted on Generation Z brings many benefits, including building
relationships with Generation Z, increasing their loyalty and improving the company image.

Originality / Value / Practical implications. Finally, measures for effective influencer marketirgpge targeted
on the Generation Z are proposed, and its benefits are highlighted.

Keywords: influencer; influencer marketing; decisionaking process; consumers; Generation Z
JEL codes:M30; M31

Juraté Mascinskiené! Laima Jeseviciuté-Ufartiené2. MARKETING COMMUNICATION
SOLUTIONS FOR INCREASING THE VALUE OF A SPORTS FACILITY AS AN ADVERTISING
CHANNEL

!Kauno kolegija Higher Education InstitutipKaunas, Lithuaniae-mail adress
jurate.mascinskiee@go.kauko.lt ORCID: orcid.org/0006000204103-390X
2Kauno kolegija Higher Education Institutipaunas, Lithuaniae-mail adresdaima.jeseviciute@go.kaukaq.lt
ORCID: orcid.org/00060001-9054-368X

Abstract

Research purposeWith the growing interdsin the sport in more competitive markets, sports marketangl
sponsorship is becomiranimportant area for business success. Sports marketing is already pegidavide -

brands have long advertised at sporting evamid teams see it as a way engrate more revenue. As traditional
advertising channels begin to be devalued due to consumer habits and market changes, marketers are beginning
to see the value in sports, events, project partnersnipssponsorshigRartneringwith sports teams can lze
successful part of a brand or company's communication. The challenge for the advertising channel in sports venues
is how best to measure the benefits. Unfortunately, there is a lack of sponsorship performance measurement tools
to assess the impact obports facility as an advertising channel. Understanding the value sfdhisfacility

as an advertising channel to the customer andplogtsfacility is an area of much debate, and there is little
convincing evidence to quantify the value of suchnrgmrship. Specifically, this paper seeks to assess the value a
sportsfacility as an advertising channel can create, the cribgrighich customers choosesportsfacility, and

the means by which the value created can be communicated to customerl theskgting communications
channels.

Design / Methodology / Approach Statistical databasgnalysesand online sampling were chosen as research
methods. Aquestionnaire for sampling was made by applying validated scales of value criteria of a sports object
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as an advertising channel for the customer, selection criteria of a sports object as an advertising channel, and
marketing communications.

Findings. Through theoretical analysis, it was found that to attract customers, sports facilities must determine
what value they can provide to the potential sponsor and what value the potential sponsor will appreciate. The
results obtained during the research are used to provide recommendations for communication, which should be
used to increase the value of sportskating.

Originality / Value / Practical implications. Analysing statistical data and consumer opinion surveys allows us

to make assumptions about the possibilities of increasing the value of an advertising channel for customers; the
criteria that most ankbast determine the choice of an advertising channel are singled out. These insights can be
useful in the communication of increasing the value of the sports object as an advertising channel to customers.

Keywords: advertising througlsport, sport as an aertising channel, sponsorship, value creation
JEL codes:D46, M39.

Laima Jeseviciiité-Ufartiené?, Vilma Morkiiniené?, Ausra Liorancaité-Sukiené3, Gelmina
Motiejuné+ THE EFFECT OF MANAGEMENT PRINCIPLES AND MOTIVATION ON
EMPLOYEES’ CONFIDENCE

1 Kauno kolegija Higher Education Institution, Kaunas, Lithuania, laima.jes#te@go.kauko.lt, ORCID
orcid.org/00060001-9054 368X
2Kauno kolegija Higher Education Institution, Kaunas, Lithuariéma.morkuniene@go.kaukq.@RCID
orcid.org/0000:00024831-1604
8 Kauno koggija Higher Education Institution, Kaunas, Lithuania, ausra.liorancaite@go.kauko.lt
4Kauno kolegija Higher Education Institution, Kaunas, Lithuania, gelmina.motiejune@go.kauko.lt

Abstract

Research purposeThe selfconfidence of employees in making dgaons, performing tasks, and implementing
activities in the organization is important in the rehabilitation and wellness services sector. Employee confidence
depends on personal and professional preparation. However, the employee's behavior, asnidéase;@an

be influenced by the management principles applied in the organization and the formed motivation system. The
impact of management principles and motivation systems on employees' confidence at work, which are proven
and substantiated by reselaris missing. As a result, the article aims to determine the influence of management
principles and motivational systems on employee confidence in an organization providing rehabilitation and well-
ness services.

Methodology. As a result of systemized lteat ur e f or main research di mensions
ticipative behavior, confidence, management principles, and leadership. Criteria for measurement of chosen di-
mensions were chosen and formed using approved scales in science. Two sdpptatecuestionnaires were

created for managers and employees. For the research sampling method was applied. The research was conducted

in rehabilitation and wellness organizations in Lithuania. Based on the principle of free will in research ethics,

120 enployee questionnaires and 29 manager questionnaires were collected. The Cronbach Alpha for employee

and manager question responses is 0.BBfallings. Regr essi on analysis results de
pl oyeesd perception edisfof epreg.c eHpdad orndi regnptl o ymmaersadg conf i ¢
aut onomy, di scussability, and operational influence.
depends on employee participation behavior, and sanctionability for shoddy work.

Value. The conducted research and its data reveal that when studying the dimensions related to the people of the
organization, it is necessary to analyze all stakeholders, in this case, managers and employees. This information
is extremely valuable not onfgr further research on the behavior of employees and managers. The results of the
study draw the attention of practitioners to the need to harmonize mutual understanding between managers and
employees.

Keywords: human resource management, motivation, idemice, job autonomy, employee participation behaior
JEL codes:M54, L83.
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Lucia Sujanskal, Margareta Nadanyiova2. SUSTAINABLE MARKETING AND ITS IMPACT ON
THE IMAGE OF THE COMPANY

tUniversity of Zilina,Faculty of operation and economics ofrtsport and communication, Department of
economicsZilina, SlovakRepublic, sujanska2@stud.uniza@RCID: orcid.org/00060002-8127-8762
2University of Zilina,Faculty of operation and economics of transport and communication, Department of
economicsZilina, Republi¢c margareta.nadanyiova@uniza,$SRRCID: orcid.org/0000000243796972

Abstract

Research purpose Sustainability has become increasingly important in a company's image in recent years.
Customers are becoming more environmentally conscengthey are demanding that the companies they do
business with are also taking steps to reduce their environmental irByaatlopting sustainable practices,
companies can demonstrate their commitment to making a positive impact on theamebldild trust with
customersThe main aim of this scientific article is¢ontribute toabetter understarilg the role of sustainability

in shaping consumer perceptiomd ¢ o mp a n 3né t® proviseairgsights that can help companies develop
more effective suainability strategies and build stronger brand images.

Design / Methodology / Approach.The study utilized general scientific methods for processing data, and the
data obtained from thenline survey were assessed using mathemasiistical methods an statistical
hypothesis testing.

Findings. Sustainability has becoma& amportantaspect of a company's image. With increasing environmental
awareness among consumers, companies are expected to take responsibility for their impact on the planet and
sociey. Sustainability in a company's image has becomiengortantaspect of their brand identity, and it can

have a significant impact on their reputation, successakadong-term viability. Consumers argncreasingly
concerned about the environmental aopof the products they buy and use, arahy of them start tpreferthe
companies thatise sustainable practicaad producescofriendly and sustainable produaiser those that are

not. Companies that embrace sustainability and prioritize environifreemdesocial responsibility are more likely

to thrive in a rapidly changing business landscape, where consumers are increasingly interested in sustainability
and ethical practice®y embracing sustainability, companies can create a positive reputatilthtrbst with
customers, and drive lortgrm success.

Originality / Value / Practical implications. The added value of scientific articletisat it provides valuable
insights and strategies fpracticingsustainable marketingvhich help to build compay 6 s . Bynaaalysing
the impact of sustainability on a company's image contribute to thepportunites for companies to improve
brand image and reputatiohcompanywhich can have a positive effect mereasing customer loyalty and trust
and ganing a competitive advantage in their industrigereforethis scientific papecan provide businesses with
valuable insights to differentiate themselves from competitors, attract new customersyeasd jmofit.

Keywords: sustainability; sustainablear k et i ng; companyds i mage; brand i ma¢
JEL codes:M14; M31

Agnieszka Dziubinska. MECHANISMS OF STRATEGIC ADAPTATION OF AN ORGANIZATION
IN A CRISIS SITUATION - CONCEPTUALIZATION OF THE PROBLEM

University of Economics in Katowice, Katowice, Polagdhail: agnieszka.dziubinska@ue.katowice.pl
ORCID: orcid.org/0000000343851123

Abstract

Research purposeThe contemporary environment imposes complex pressure on the organization, referred to as
the polycrisis. The resulting management challengéisemractical dimension are perceived as threatening the
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continuity of the organization, in the sphere of theory they lead to critical reflection on the current paradigm of
strategic management. The urgency and importance of the problem became anadndpiratidertake own
research, the aim of which was to identify organizational mechanisms enabling effective adaptation in conditions
of a deep crisis.

University

Design / Methodology / Approach.The character of the research problem inclined the adoption of an
interdisciplinary approach involving literature review of disciplines, including complexity theory, cognitive
science, and resourebased theory of organization.

Findings. The study assumed that the adaptation is achiemetie basis ofin appropriate matdbetween the
complexity of the stimuli imposed on the organization and the complexity of its responses, within the scope of the
budget of the resources available to the organization. A mechanism associated with the contextual nature of
organizational routies has been identified as the key in this respect. More specifically, the mechanism of the
variable role played by the structural (performative) aspect and the agency (ostensive aspect) of organizational
routines depending on the conditions of the ordempdex and chaotic regime.

Originality / Value / Practical implications. The pilot study demonstrated the usefulness of the concept of
identification ofdifferent rolesof organizational routine dimensions depending on the complexity of the factors
exertng adaptive pressure on the organization. The advantage of the obtained research results is the inclusion in
a coherent conceptual framework of theories at various levels of generality addressing issues related to the
adaptation of organizations in crisiguations (complexity and chaos). Nevertheless, this concept has been tested

in a singlecase study and its deepening requires further research.

Keywords: uncertainty routines complexity.
JEL codes:L20; L22

Vida Davidavicienél, Ieva Meiduté-Kavaliauskiené2. SOCIAL NETWORKS AND E-BUSINESS
- HOW DO THEY GO TOGETHER?

Wilnius Gediminas Technical University (VILNIUS TECH), Vilnius, Lithuania,
vida. davi davi |,lORCIE aidiorg/6000L0802@E810967T t
%Vilnius Gediminas Technical Urdvsity (VILNIUS TECH), Vilnius, Lithuanizgva.meidute
kavaliauskiene @vilniustech.lDRCID: orcid.org/0000 000304357632

Abstract

Research purposeTo determine the impact of social networks abusiness processes and how strongly they
influence then.

Design / Methodology / ApproachFirst of all, to find out how social networks can affect business processes, a
detailed analysis of scientific literature was carried out, during which the works of researchers related to the use
of social networks in wéous business models were analysed. The theoretical aspects of the impact of activities in
social networks on the success dbsiness were examinedn appropriate methodology was successfully
selected for research, adapted to solve similar tasks,asughestionnaire surveys. The purpose of one was to
determine users' attitudes towards the activities of companies on social networks; the other survey aimed at
companies' employees to determine whickbusiness companies use social networks and their
advantages/disadvantages.

Findings. Empirical studies have shown that social media tools usedussieess companies are: communication

with users and customer service, user feedback and comments on social networks, the announcement of offers
discounts angbromotions, organization of contests and games for user involvement, active sharing of content,
creation of communities and promoting loyal users. It has been established that consumers rely more and more on
the experience and recommendations of otherwmnass when choosing goods or services. User reviews and
recommendations on social networks increase users' confidence and encourage them to purchase goods or services
through ebusiness sites. For this reason, a business model that has emerged andiiig hecaasingly popular

is social commerce, which connects users of social networks \bitilsieess sites.

Originality / Value / Practical implications. This article contributes to the evaluation of social networks and the
inclusion of their elements inlausiness processes. Companies can use the research results to better understand
which social networks can be used to positively influence ghreresses
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Keywords: social networks; #usiness; process.
JEL codes:M31; M15.

Agata Basinska-Zych. THE CULTURE OF HEALTH IN KNOWLEDGE-BASED ENTERPRISES IN
POLAND - HOW TO IDENTIFY AND MEASURE IT?

WSB MERI TO University in PoznaGCG, Department -of Finan
zych@wsb.poznan.@RCID: orcid.org/00000001-7240-9516

Abstract

Research purposeThe research topic refers to the global trends of the knowdedged economy, which an
important part are enterprises, also known as smart or learning organizations (Denisa, 2008; Wiig, 1999; Quinn
and College, 1992; Friedman et, dl997; Pinchot and Pinchot, 1994). Their distinguishing features include: key
capital in the form of knowledge workers, as well as a diverse and changing work environment, e.g. in distributed
conditions, often in virtual, hybrid teams andsite. The CO/ID-19 pandemic has highlighted the importance

of employees needs in shaping health and wellbeing in enterpigemain purpose of this research was to iden-

tify the health culture components. Moreover, the aim was to evaluate the suitability of soaleadoring health

culture in the workplace for the specificity of knowledggsed enterprises in Poland.

Design / Methodology / ApproachThe methodology of the research in the first steep was based on a systematic
review of the literature in two areak) research results devoted to the concept of the culture of health and its
components, and 2) review and assessment of the usefulness of health culture measurement scales to the specificity
of knowledge enterprises in Poland. As a result, 23 papers-@@8[) from the SCOPUS and PUBMED database

were used. In the second steep of research the quality approach using focused group interviews (FGI) with 18
experts was used (Janudrgbruary 2023). The experts represented the 18 knowledge companies in Poland: 1
providing professional services (consulting in the field of IT services, IT outsourcing and offshoring, banking
services, training and consulting in the field of corporate wellness sendcesimerce); 2) dealing with research

and development (mainlgsearch centers of pharmaceutical and biotechnology companietgdtigfompanies,
research institutes and universities). In total 430 minutes of recordings were collected, which resulted in 215 pages
of transcripts.

Findings. The paper attempts to answtie question how to identify and measure the culture of health in
workplace in knowledge based enterprigesa result, elements of health culture were identified and character-
ized, such as: organizational support, social support, norms, values, atigaalzzimate. Then, on the basis of

a review of previous research and evaluatitre nine scales of workplace culture of health have been identified
and compared. Scales that did not take into account: 1) the employee's individual perspectivealiactiits,

or 3) full validated data was not available, were excluded from further resEaralty, the Workplace culture of

health scale (COH) by Kwon, March and Edington 2015 was selected as useful basis for health culture measure-
ment in knowledge earprises. Expert groups were used to collect experiences and examples in the field of: 1)
promoting health behaviors in a stationary, hybrid and remote work environment, 2) creating elements of health
culture in enterprises (components of health culturd)oland.As a key result of the triangulation, the author
created a tool for measuring the culture of health in knowledge enterpfi$es Health Culture Scale in the
Knowledge Enterprise (HCS).

Originality / Value / Practical implications. The researchesults provide new theoretical knowledge about the
components of culture of health and how it can be delivered and measure in a hybrid, remote and stationary
environment in knowledge enterprises. As a result, the author developed a research toolabhasitiasable
implementation potential after validation and can be used to perceive the health culture from the employee's per-
spective. The tool can also be useful to identify 1) gaps between the resources offered and their availability, 2) to
assess facte that can be used to improve the effectiveness of health promotion initiatives and 3) to diagnose the
existing barriers of the working environment to improve employee health.

Keywords: culture of health; knowledge enterprises, knowledge employee, woekipéslth promotion program;
health and wellbeing of employee; remote and hybrid work.

JEL codes:1310; M540
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Harsh Chauhan?, Natalja Verinaz, Zanna Cernostana3. PERSONAL AND INSTITUTIONAL
BARRIERS PERCEIVED BY STAFF OF LATVIAN HIGHER EDUCATIONAL INSTITUTIONS IN
THE PROCESS OF DIGITAL TRANSFORMATION

Abstract

1 EKA University of Applied Sciences, Riga, Latviashachauhan@eka.edu.lv, ORCl&rcid.org/0003-0000
70300306
2EKA University of Apled Sciences, Riga, Latvia, néija.verina@eka.edu.lv, ORClDrcid.org/0006-0003
21068314
3Baltic InternationalAcademy, Riga, Latvia, ORCiBrcid.org0006:00029366-1259

Abstract

Research purposeTo evaluatepersonal and institutional barriet@vardsdigital transformatiorperceivedby
different staff groups of Latvian higher educational institutigti|s).

Design / Methodology / Approachlnitially a comprehensive literature review has been conducted, followed by
a surveyusingt h e a devdioped sebearch instrument (questionnafkepdemic and administrative staff
members of Latvian HEIs participated in the sur\yr the purpose of evaluatiodata was processed by means
of frequency analysis, ranking procedure and procedure of corgpadependent samples.

Findings. Representatives of various Latvian universities took part in the survey; both academic staff (57.1%)
and administrative staff (42.9%) were participated. As the most significant institutional barriers were recognized
lack of financial resources/lack of investment to carry out digital transformation, lack of time (lack of human
resource capacity or overloading with existing tasks), employees fail to understand the purpose of DT and
employees resistance to changes. Whilenfrihe personal barriers were highlighted lack of IT skills and
knowledge, lack of the management and expert support, lack of time and lack of motivation.

Originality / Value / Practical implications. In Latvia, there idack of researcheshatis studiedthe digital
transformatiorproces<f institutionsand the barriers thalheir met. As well,there have been no studiesfore
dividingthed i gi t all t r lmamiers irdor instautionad and @ersonal onkigher educational institution
managers deveping their digital transformation strategies can use the results of the presented research.

Keywords: higher educational institution; digital transformation; barriers; employee resistance.
JEL codes:123; M12; O30.

Piotr Urbanek HARD VS SOFT MANAGERIALISM: HOW TO REFORM UNIVERSITIES AND
LET THEM REMAIN UNIVERSITIES

Univeristy of Lodz, Lodz, Poland, piotr.urbanek@uni.lodO®RCID: orcid.org/0000-000244805375

Abstract

Research purposeThe transformation of academic institutions inspired bydbas of New Public Management

introduces a new paradigm of university governance. The essence of the new university model is the transfer of
corporate authority structures and managerial practices to the academic institutional environment. Such an
approab t o university reform refers to fihardo manageri al
rules of the game, they strengthen a system based on a logic that departs from traditional academic norms.
However, universities can try to maintaieithtraditional institutions rooted in academic institutional logic, which

requires an alternative approach falling withinihe o f t 6 ma n a g €Thepapédrshosveithatcollagiaktyp t

and managerialism do not have to be contradictory. These twinggoonflicting ideascanee x i st i n a HfAso
version of managerialism, taking on a more humanised owcokgial form. This requires a redefinition of

university governance structures while maintaining traditional academic norms and values.

Design /Methodology / Approach.The paper uses critical literature analysis as a research method.
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Findings. Theresearch question addressed in this study is how to redefine university governance structures while
maintaining traditional academic norms and valteeferring to the nestitutional research perspective, it can

be stated that the successuofversityreforms depends on reaching a new institutional equilibrium. First, this
means that, based on traditional academic and cultural values, informaltiovssitshould not block new
institutional solutions but strengthen the rules and patterns of behaviour imposed by formal norms, giving them
academic credibility. Second, the network of new institutions introduced into the system should be characterised
by institutional complementarity and coherence, meaning that they complement and strengthen each other.

Originality / Value / Practical implications. The contribution of this paper is twofold. First, | argue for the need

to point out the significance of celhiality for efficient university governance, which should balance the manage-
ment responsibility of academic leaders and the participation of academics in de@giog. Second, referring

to the nedinstitutional theoretical perspective, | suggest tlwmblining these alternative approaches results in an
institutional equilibrium. This means that informal institutions based on traditional academic values do not block
new managerial practices and structures but strengthen patterns of behaviour impasathbydrms, giving

them an academic credibility certificate.

Keywords: university governance, managerialism, collegiality, institutions
JEL codes:D02; G30; 120; 121; 128

Kristine UZule. ENTREPRENEURIAL COMPETENCES OF STUDENTS AS DRIVERS OF
SUSTAINABLE CAREER DEVELOPMENT

EKA University of Applied Sciencds @ g a , kiisine.uzule@eka.edu,MDRCID: orcid.org/0000-0002
26336069

Abstract

Research purposeBecause entrepreneurial activities are among drivers of economic prosperity {Gaivoéa

et al., 2023), entrepreneurial competences need to be developed not only in entrepreneurship and business
management programs, but across all university curricula. The aim of this research was to determine if
entrepreneurial competences are promotedased er s of studentsd sustainabl e ce
their specialization in scientific literature.

Design / Methodology / Approach.The research method used in this study was text analysis, focusing on the
keyword in context (KWIC) analysisnd the frequency of words. The analysis was run in the software AntConc.

The research was based on the analysis of scientific papers, published in the databases Scopus and Web of
Sciences since the beginning of the Cei&dpandemic, in other words ovire period of 2020 to 2023. The
selection of papers was based on keywords, which included the concepts of entrepreneurship, competences,
university curricula, university programs, sustainable career development. Overall, 67 papers from different
journals vere selected for the analysis.

Findings. Entrepreneurship education is hardly promoted through the prism of entrepreneurial competences.
Instead, the concepts of entrepreneurial mindset, intention and behavior tend to be used. Instead of entrepreneurial
competences, these are the entrepreneurial education, mindset and intention that are seen as drivers of career
development but mostly in three areas of higher education training. The first and the largest area comprises
programs pertaining to entrepreneupsibusiness management, economics and marketing. The two other areas
comprise life sciences as well as engineering and technology. While the contribution of entrepreneurship
education is sometimes explored in relation to medical education progranteritlis ever discussed within the
humanities education frameworks.

Originality / Value / Practical implications. The first research outcome indicates that entrepreneurial
competences are not seen as strong educational components capable of promatieprefiearship education

in contrast to the concepts of entrepreneurial mind and intention. However, entrepreneurial competences are
practical skills that can be developed and assessed in contrast to entrepreneurial mindset, which is why they should
be usd as key indicators of promotion of entrepreneurship education. Another research outcome reveals gaps in
entrepreneurship education. Specifically, despite rapidly changing labour markets, higher education tends to
associate entrepreneurship with econoraitg business areas. In order to equip students of all disciplines with
competences that will help them develop creativehjobting strategies and secure uninterrupted flow of income,
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higher education institutions need to incorporate entrepreneurshimgraito their curricula as transferrable
skills.

Keywords: entrepreneurial competen¢ésgher education; career
JEL codes:A2; M5.

Aija Sannikoval, Velga Vevere2. THE ROLE OF UNIVERSITIES IN THE INSTITUTIONAL
SYSTEM OF SOCIAL ENTERPRISES IN LATVIA

1EKA University of Applied SciengeRiga, Latvia aija.sannnikova@inbox.lyORCID: orcid.org/00060003
13644035

2EKA University of Applied ScienceRiga, Latva, velga.vevere@gmail.car®RCID orcid.org/00060001-
97525353

Abstract

Research purpse.Social enterprises in Latvia are a new seonomic phenomenon that has experienced only
the fifth year of development, therefore the institutional system of social enterprises in Latvia has been little
studied, especially the role of universitiesii® framework. The aim of the study is to anadythe role of
universities in the development of the institutional system of social enterprises.

Design / Methodology / Approach.The study contains the study of theoretical literature, analysis of social
enterprise activities and practice documents, analysis of research data on the opinions of social entrepreneurs on
the role of universities in the development of social enterprises.

Findings. The study shows that universities are an important element @l softastructure and the role of
universities is manifested in at least two aspetisiniversities as social partners are one of the creators of the
institutional background of social entrepreneursiiip the role of universities is manifested in nagsithe
competitiveness of social enterprises by creating the appropriate institutional infrastructure.

Originality / Value / Practical implications. The study showed that the institutional aspects and potential of
social enterprises in the internal markeg little studied. Although it is understandable that one of the missions

of universities is to build human capital, however, taking into account the special mission and operating conditions

of social enterprises in Latvia, currently the role of univessiin the institutional framework of social enterprises

is more theoretical than practical. Therefore, the authors, based on the conducted research, conclude that
universities have the potential to become an important player of the social institutistesh $i at least two

aspects: 1) respecting the innovative nature of social enterprises and the need for human resources competencies,
to provide an offer within the framework of lifelong learning; 2) to participate in researching the operation of
social eterprises and providing influence for the lelegm development of business performance.

Keywords: social enterprises, institutional system of social enterprises, university offer.
JEL codes:L31, 125, 138

Ilze Kriiminal, Inga Milévi¢a?, Laura Sinka3. WHAT ARE THE EXPECTATIONS OF HIGHER
EDUCATION OF GEN Z

1Alberta College, Riga, Latvia, kruumina.ilze@gmail.com
2 Alberta College, Riga, Latvianga.milevica@gmail.com, ORCibDrcid.org/0006000249488655
SAlberta College, Riga, Latvia, laura.shinka@gmail.com

Abstract

Research purposeThe Generation Z though being technology savvy and proactive on various online platforms,
has some stereotypical Vi ews t owa rled2017f844eR.).rThepamnos i b | e
the study is to determine the expectations of higher education for Gen Z in comparison with Millennials in Latvia
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and identify the approaches of attracting them to study in Latvia.

Design/ Methodology / ApproachThe analyseare performed using botlguantitative and qualitative research
methods. Potential students and graduates were surveyed via quantitative questionnaire, while existing students
participated in a focus group interviews. In total 200 respondents were edrarag two irdepth focus group
interviews were conducted.

Findings. Research findings showed that Generation Z's motivation to study at university is influenced by a wide
range of factors. And proves [Soleh &amp; Zainiyati, 2020] research, that studetitgltion to continue their

studies at college is also influenced by the social environment. Some of the most important factors include flexi-
bility in learning options, including hybrid models, concerns about affordability and time required for studies a
well as practical skills and knowledge useful for the actual job market. Process wise they value an immediate
feedback, autonomy, and transparency. As per (Mohr, Mohr, 2017, 92 p.) we can admit instructors should review
their major assignments to congideays to increase their value and appeal to students.

Originality / Value / Practical implications. The results of study can be used for higher education instances to
apply at attracting students for new study year as well as understanding the diffdreteeeen Gen Z and Mil-
lennials (Gen Y) in relation to studies.

Keywords: GEN Z, higher education, Latvia
JEL codes:A20, 120,J 10
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Jolanta Dinsberga. PRACTICAL ASPECTS OF CHOOSING INTERACTIVE LEARNING
METHODS AND DEVELOPING INTERACTIVE LEARNING TOOLS IN PREPARING QUALIFIED
AND COMPETITIVE TOP LAWYERS

EKA University of Applied SciencésE K A) ; Faculty of Law, Roga StradiAg
Management, Albert College, Riga, Latvia, dins@jgmail.com, ®CID: orcid.org/0006000335039151

Abstract

One of the tasks of any higher education institution is to prepare highly qualified specialists who are able to corepete in th
labor market. Several factors affect the implementation of the meuwtitask, including organization of the study process
aimed at the development of skills required in the labor market. Therefore, within the framework of the study process, it is
necessary to provide an individualized and personalized approach; put aasengohdeveloping students' competencies and
skills; develop the integration of digital teaching aids and tools/interactive teaching methods and information technology in
the study process, etc.

Research purposeTo describe the types of interactive leéaghmethods, while demonstrating the practical as-
pects of their implementation and the results achieved by the methods used.

Design / Methodology / ApproachThe research methods are as followed: theoretical analysis of literature and legal acts;
survey; dservation. The results were interpreted qualitatively using qualitative content analysis.

Findings. As a result of the research, the author cameomes to the conclusion that the use of various interactive teaching
methods and their mutual interaction, adlwas the teaching styles chosen by the lecturer, help law students gain more
knowledge and understanding of the issues to be learned. Students' practical skills are developed.

Originality / Value / Practical implications. The originality of the researcls imanifested in the fact that the author
reflects not only the theoretical aspects of interactive learning methods, but also provides an insight into the regedts achi
by applying interactive learning methods in practice, as well as shares her pexganance of choosing the most suitable
interactive learning methods for learning the relevant topics and their development.

Keywords: innovations, digitization, interactive learning methods
JEL codes:I15, K12, K36

Marina Kamenecka-Usoval, Ilona Lejniece?, Karina Zalcmane3. LARGE SPORTS EVENTS:
PROS AND CONS FOR HOSTING COUNTRY

1EKA University of Applied SciengeRiga, Latviamarina_k.usova@yahoo.co®RCID. orcid.org/00060001-
60408874
2EKA University of Applied Sciences, Institute of Econowifitke Latvian Academy of Sciences, Riga, Latvia,
lejniece.ilona@gmail.com, ORCiDrcid.org/00000001-64025141
SEKA University of Applied SciengeRiga, Latvia, karina.zalcmane@gmail.c@®RCID: orcid.org/00060002
48273425

Abstract
Research purpog. To define pros and cons for hosting country from legal and economical point of view

Design / Methodology / ApproachThe methodological basis of the study consists of general scientific methods
(monographic method, analytical method, historical metldpparative method, induction deduction) and
methods of interpreting legal norms (grammatical, historical, teleological and systemic methods).

Findings. Large sports eventhereinafteii LSE)come in different shapes and sizes. They can be classifeed int
three tiers: major events, megaents and for the largest of ther gigaevents. Size is measured with four
indicators: the number of visitors, the value of broadcasting rights, the total cost and the capital investment. The
Summer Olympic Games anldet football World Cup are almost always the largest sports events according to
these indicators, followed by the European Football Championship, the Winter Olympic Games and regional
games such as the Asian Games or the Commonwealth Games.
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OrganizingLSE is not only related to profitability and profit, but also to the economic development plans of a
specific country and region, as well as the prestige of the country and rq@pnlarity, positive contribution,
achievements, the high evaluation, recognitind respect created by popularity. When organiz8ig national

and foreign residents are employed in the sports sector and related sectors, which generate additional revenues,
including in the form of taxes, which are reflected in the budget of eagtftry.

Even though sport is a unique generator of positive values and an unparalleled unifying force capable of
overcoming civilizational and cultural barrieteere are some huge challenges faced by the organiser of the LSE.

If the level of organizatin is below the standards expected by athletes and the public, it can create a negative
image of the country in the world. There are also external factors that can damegegeof LSE and how it

will be remembered, namely its "legacy”. It can be caliseal security breach as a result of an external threat: a
terrorist attack or a criminal cybeattack (and these are just two of the main risks).

Originality / Value / Practical implications. The study analyss:a) main terms and definitions of the LSH; b

the economic activity the total amount of money spent on a specific sports event, as well as economic impact
assessment'new money" that is attracted thanks to a specific sports ;ex)ghe safety and securitysues faced

by the organiser of LSE.

Keywords: Sports Law and criminologyizood governangeEconomic benefitsEconomic activity Economic
impact assessment.

JEL codes:G18; H20; K10; K20; K34K19; K14

Anna Di Giandomenico. THE OVERLAP BETWEEN ITALIAN STATE LEGAL SYSTEM AND
SPORTS LEGAL SYSTEM. THE 2023 JUVENTUS FC CASE

University of Teramo, Teramo, ltalgdigiandomenico@unite,iORCID: orcid.org/0000:000260756921
Abstract

Research purposeThe paper would like to deepen the legal issues caused by the overlap of competence betwee
Italian state legal system and sports legal system. Legal critical issues that persist despite the division of juridical
competence between the two legal orders made under Law 17 October 2003, n. 280

Design / Methodology / ApproachThe analysis of sudlegal issues begins by outlining the distinctive features

of sports legal systems and of the state legal order; then, there will be a brief resuming of law 280/2003 provisions;
finally, the analysis of 2023 Juventus FC case will highlight some legakisatesolved by law 280/2003. The
analysis is made from a legal theory point of view

Findings. The analysis of the & Juventus FC case revedisw the strict discipline put in place by the FIGC

with regard to the economic management of clubs can gerekatd of regulatory shedircuit. On the one hand,

in fact, there is a precise competence of tategb regulate economic issuesthe other hand, there is the claim

by sports legal system to also regulate the economic management sphere, rempgmisi an incorrect
management could alter the competitive balance and, therefore, constitute a genuine sports offence, or rather a
sports fraudWhich of them prevails? The state legal system with its significantly slower jurisdictional times? Or
sports égal systems, certainly faster, but lacking its own means of acquiring evidence?

Originality / Value / Practical implications. The paper analyses legal issues arising from the overlap of
competence between ltalian state legal order and sports legal syster, special focus on sports corporate
financial statements. The deepening of such legal issues could lead at suggesting amendments of state and sports
rules, as well as at improving a coordination between the two legal orders, especially in thase goattened

by both legal systems

Keywords: sports legal order; state legal order; corporate statement regulation,
JEL codes:K19; K22.
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Atis Bickovskis. THE PROBLEMS RELATED TO COMBATING VALUE ADDED TAX FRAUD IN
LATVIA IN CONNECTION WITH A MOBILE PHONES
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EKA University of Applied Sciences, Riga, Lataigsbickovskis@inbox.lv
Abstract

Research purposeThe purpose of the paper is to study and analyse the case law of Latvia regarding the
involvement of a taxpayer in fraudulent transactions witlue added tax (hereinafte¥ AT) in connection with

a mobile phonedHasthe tax administration, having detected fraud, correctly identified the preconditions specified
in Section 43, Paragraph four of the Value Added Tax Law in order to be able mteeaply the zero percent

VAT rate to the supply of goods within the territory of the European Union.

Design / Methodology / Approachln accordance with Section 43, Paragraph four of the Value Added Tax Law
the zero per cent tax rate shall be appliesjoply of goods in the territory of the European Union, if both of the
following conditions are conformed to: 1) the recipient of goods indicated in goods transport accompanying
documents and tax invoice has presented a registration number of a tarsdaegb@nother Member State valid

at the time of transaction; 2) goods are dispatched or transported from inland to destination in another Member
State and it is attested by goods transport accompanying documents at the disposal of the supplier of goods.

If the delivery of the goods has not taken place in the European Union, then it is necessary to find out whether the
applicant knew or should have known about such a situation, which ultimately prevents the application of the 0%
value added tax rate to $ua transaction (for example, Decision of the Senate dated 28 September 2018 in case
No. SKA-74/2018, paragraph 6).

Thus, a VAT payer who has submitted documents for the shipment (transportation) of goods, confirming the
export of goods to a destinatiam another Member State, has complied with the conditions that entitle them to
apply the 0% VAT rate, unless it is established that the Latvian taxpayer knew (should have known) that the
transaction involved violation or fraud in relation to the tax system.

Findings. Analysing Latvian court practice, the author has found that sometimes the courts did not agree with the
arguments of the tax administration, since at the time of delivery of the goods, all business partners had a valid
VAT registration number.nvoices accurately reflect information about the course of transactions. Delivery of

the goods to the address specified by the buyer has been carried out by an international logistics company, and
the receipt of the goods is confirmed by the goods delivertficates. An air waybill has been issued for each
shipment.

The court has found that the tax administration in the administrative deed relied mainly on the actions of third
parties, which the applicant is not aware of, furthermore, they pointeth@tic¢emings in the preparation of the
transaction documents, for example, the disputed invoices do not contain information aboutrspbiéiphone

IMEI codes, therefore the item specified in the invoices cannot be identified.

Originality / Value / Practical implications. The Court proceeds from Section 125, Part One, Clause 8 of the
Value Added Tax Law, according to which the quantity and type of delivered goods must be indicated in the
invoice. The law does not specify how exhaustively the type ofustaghould be described. The VAT invoices
presented in the case include the manufacturer, model, capacity and cotoabite phone as well as the
guantity. Thus, the documents submitted by the applicant contain sufficiently detailed information about th
goods, as a result of which the fact that IMEI codes of devices are not indicated in the invoices submitted by the
applicant cannot be the basis for the conclusion that it is not possible to identify the goods.

The Value Added Tax Law does not state nrendatory indication of the IMEI code of a mobile phone in a tax
invoi ce, however, the transaction must be traceabl e,
and Section 125, Part four of the Value Added Tax Law.

As a productmobile phaesare very susceptible to VAT fraud, they are valuable, the product packaging is small,
and they can be easily transported. Taking into account the information provided above, the author has analysed
the judicial practice regarding the problems relateddmbating value added tax fraud in Latvia in connection

with a mobile phones

Keywords: value added tax (VAT); tax fraud; evidence; national courts; tax disputes; the zero percent VAT rate
JEL codes:H25; K23; K34
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Gediminas Valantiejus. INFRIGEMENTS OF EU TRADE AND CUSTOMS LAW: ARE WE
HEADING TOWARDS THE UNIFIED SYSTEM OF RESPONSIBILITY?

Law School of the Mykolas Romeris University, Vilnius, Lithuapialantiejug@mruni.ey ORCID,
orcid.org/00000001-92925948

Abstract

Research purposeDuring theimplementation of the EU's common trade and customs policy in recent years, as

well as the frequent application of international trade sanctions in the name of EU institutions (after 2022), the
issue of applying unified responsibility system for infringants (all over different EU Member States) in this

area remains extremely important. EUG6s Union Cust oms
the specific types or amounts of sanctions (penalties) that can be applied for specifiengaldttustoms and

trade law, limiting regulation in this area to the general provision that each Member State establishes sanctions,
applicable for norcompliance with customs law. Therefore, the article discusseddstigg EU efforts on the
harmonizabn of penalties for infringements of customs and trade law and their current practical result.

Design / Methodology / Approachln January 2023, the EU Commission presented the report "On the assess-

ment of customs infringements and penalties in Membae$St&COM(2023) 5 final), which provides a summa-

rized overview of the individual system of penalties for infringements of customs law in each EU Member State.
This article presents the essential hi gystdmiofgnfringe- of t he
ments of customs law in the EU and its specific features throughout the EU Member States, as well as its specific
features in different states. At the same time, the article reviews the perspectives of unifying the system of appli-
cationof legal responsibility for infringements of customs law and the initiatives currently which are being con-

sidered in this area.

Findings.Al t hough the EU Customs Union has existed and EUZ®G
for many decades, despidl the efforts of the EU institutions, the system of applying legal responsibility for

violations of EUbs trade and customs | aw in the EU N\
difficult to find common ground between the forms of ligpibpplied in the different EU Member States due to
their diversity. It i s necessary to note that the EU:C¢

ments and penalties in Member States” (2023), does not propose (at least yet) any cetlooele an measures
to unify the system of application of penalties for infringements of customs law.

Originality / Value / Practical implications. The articleexamines specific examples of the system of application

of legal responsibility for infringementsf EU6s trade and customs | aw in var.i
Republic of Lithuania as a comparative example. It is necessary to note that in recent fundamental scientific liter-

ature in the area of EU trade and customs law (see e.g. Lyons, 04 ®articular topic of penalties and their

application for infringements was not and is not examined and there are only few comparative studies on these
issues. The results of the study can be used while improving the relevant legal regulations thtbegBou

Member States.

Keywords: customs law; trade law; infringements; penalties; sanctions; EU
JEL codes:F13; K33

Stella Kaprane. THE IMPACT OF TRADEMARK USE IN THE LIGHT OF COMPETITION LAW
AND UNFAIR COMMERCIAL PRACTICES

University of Latvia, EKA University of Applied Sciences, Riga, Latvia, stella.kaprane@gmail.com

Abstract

Research purposeThe aim of the resednds to look at the trademark protection and competition law collision,
highlighting whether it is possible for potential distributors to ask the dominant large producers of goods in the
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relevant sector to enter into agreements on the distribution of gaddiionally asking to grant the use of the
producers trademarks and other intellectual property affiliated with the goods, to facilitate the goods further dis-
tribution.

Design / Methodology / Approach:The following scientific research methods are gambe used in the article:
analysis (analytical) method, comparative method, systemic method, as well as deduction and induction methods.
The analysis will be used for the study of the trademark institute. The systemic method will be applied, looking
at the institute of trademarks, protection of trademarks in the legal system of the Republic of Latvia in connection
with competition law and unfair competition regulation. The comparative method will be applied by studying the
different judgements conclusioimsregards to trademark protection, while deduction and induction methods were
used to draw conclusions based on the court practice and legal author conclusions on the topic.

Findings: Referring to the prohibition of abuse of a dominant position, asasdlie prohibition of entering into
agreements restricting competition, it is possible for potential distributors to ask the dominant large producers of
goods in the relevant sector to enter into agreements on the distribution of goods, as well adusiercafic
agreements on the use of certain trademarks and licenses for their use in trade.

On the part of the goods manufacturer, it is possible to establish certain mandatory requirements for preserving
the image of luxury goods, as well as, based dtaicecriteria intended for preserving the image of luxury goods,

to choose and select appropriate distributors for the distribution of such goods, even if this would not seem to be
permissible from the perspective of the regulation of competition law.

If the manufacturer has chosen to sell only a certain type of product and believes that he does not intend to sell
goods or provide services in the near future in relation to specific classes of the Nice classification, it is neverthe-
less advisable to thinkacefully before granting the right to use his trademarks in relation to the products of another
manufacturer owned by a third party or its services.

Originality / Value / Practical implications: The trademark protection and competition law collision iswaht

in the legal services provision field, providing answers to corporate clients looking at the issues of the goods and
services provision, versus the trademark protection, colliding the distributors and the trademark owners rights, as
well as the unathbrised third party facilitated use of the trademarks in their commercial activity.

Keywords: trademarks; luxury goods trademarks; competition law; unfair commercial practices.
JEL codes:K20, K33
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Tomas Peciulis?, Edgars Cerkovskis?, Stefano Mastrostefano3. BLOCKCHAIN AND
CIRCULAR ECONOMY: A NEW ECONOMIC MODEL FOR ECONOMIC AND ENVIRONMENTAL
SUSTAINABILITY

! Vilnius Gediminas Technical University (VILNIUS TECH), Depant of Economics Engineering, Faculty of
Business Management, Vilnius, Lithuari@nas.peciuli@vilniustech.lt
2EKA University of Applied ScienceRijga, Latvia
3 University of Gissino, Cassino, Italy, ORCiDrcid.org/000600034306-3485

Abstract

Research purposeThe interface between blockchain and circular economy has received limited interest from
scholars; because of that, the goal of the current research is to investigate the mentioned relationship and to find
out how the blockchain technigs could be used in order to create a possibility for private entities to switch from
linear to the circular economy model.

Design / Methodology / ApproachT he questi onnaire based on expertso6 su
to investigate how [wate entities could implement blockchain in order to make them more circular. For
processing the questionnaire, machine learning methods have been applied.

Findings. The methodology for creating the tools with machine learning techniques for the trafisitiolinear
to circular economy will be created.

Originality / Value / Practical implications. There is a limited number of pieces of research regarding the
interface between blockchain and circular economy; hence the current study contributes ¢mtifie s@rature

in that field by providing results for European countries. The received results will help the private companies
create digital tools that would help transit to a circular economy from the linear one. Moreover, the findings will
help govenmental policymakers develop appropriate legislation to create a strategy for implementing the circular
economy model in most private companies.

Keywords: circular economy; blockchain, machine learning.
JEL codes:C13; QO1.

Jakub Michulek}, Lubica GajanovaZ2. IS THE CONCEPT OF "INDUSTRY 4.0" STILL
INTERESTING FOR SCIENTISTS DUE TO THE EMERGENCE OF "INDUSTRY 5.0"?
BIBLIOMETRIC ANALYSIS

tUniversity of Zilina, Faculty of operation and economics of transport and communication, Department of
economicsZilina, Slovak Republic, jakub.michulek@stud.uniza#kCID: orcid.org/000000025421-1888
2University of Zilina, Faculty of operation and economics of transport and communication, Department of
economics, Zilina, Slovak Republigbica.gajanova@fpedasniza.skORCID: orcid.org00030001-9242
5898

Abstract

Research purposeThrough Industry 4.0, also referred to as the fourth industrial revolution, new technologies or
traditional production resources have been transformed into intelligent objeetscedhby the possibility of
identification, scanning and networking. In recent years, the concept of Industry 5.0 has already started to be
talked about. But is Industry 4.0 an uninteregtimsufficiently researched topic for scientis®?®e main goal of

the scientific article is to perform a bibliometric analysis of the Industry 4.0 issue. The goal was supported by
seven research questions that reflect the publication trend in the year2@23,2hemost publishing countries,

the most used keywords,etforms of documents according to théeb of Science category, aadthors and
publishers.
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Design / Methodology / Approach.The data was obtained from the renowned Web of Science database. The
monitored period was 2012022. The year 2023 was excluded fritva analysis, as the year 2023 is not finished.
The total number of publications that were used in the bibliometric analysis vidsl 200SViewerand MS

Excel were used fagraphicaldata processing.

Findings. The oldest publication dedicated to Industt® in the Web of Science database dates back to 2012.
20,151 publications were published between 2012 and 2022. The most scientific articles were seen in 2021,
namely 4326. In 2022, 3848 publications were publisi®drently, only 293 scientific publitans from the

years 20162022 are dedicated to the term "Industry 5.0" in the Web of Science dathbaddition, authors

from Germany (2,450), Italy (2,318), China (1,515), and the USA (1,220) address the issue of Industry 4.0. Among
the countries oftte Vysegrad Group, Poland (859), the Czech Republic (859), Slovakia (539), and Hungary (282)
are the most concerned with this probléhthe publications are divided into categories according to the Web of
Science database, most of them are includeckicategories Engineering Industrial, Engineering Manufacturing,
Engineering Electrical Electronic, Computer Science Theory Methods, or Computer Science Information
Systems. Publications on Industry 4.0 are mostly published by publishers such as IEEEt, Hpewger, and

MDPI. The authors who are most devoted to the mentioned issue are Popkova, Martinek, Rauch, Bogoviz, Silva,
and Xu.

Originality / Value / Practical implications. The added value of the scientific article is the summarization of
theoreti@l starting points from the field of Industry 4.0. Likewise, the article is original from the point of view of
conducting a bibliometric analysis, focused on the development of the number of publications, the authors who
are most devoted to the given tgpise most commonly used keywords, or countries that focus on Industry 4.0
issues the mosthe originality of the article also lies in the mapping of the publications of the monitored issue
for the entire previous year, 2022.

Keywords: Industry 4.0 Intemet of Things; Artificial IntelligenceBibliometric analysis.
JEL codes:014; 033

Lubica Gajanovat?, Jakub Michulek2. DIGITAL MARKETING IN THE CONTEXT OF
CONSUMER BEHAVIOUR IN THE ICT INDUSTRY - THE CASE STUDY OF THE SLOVAK
REPUBLIC

tUniversity ofZilina, Zilina, Slovakia, lubica.gajan@@uniza.sk, ORCIDorcid.org/00000001-92425898
2University of Zilina, Zilina, Slovakia, ithulek4@stud.uniza.sk, ORCIBrcid.org/0006 00032944-808X

Abstract

Research purposeln Slovakia, a significant inease in spending on digital advertising was recorded in 2021.
According to estimates, when compared to spending on other media types, online became the strongest advertising
medium for the first time. Behind its growth is a significant increase in adwertih Slovak media, as well as
multinational players. As part of the analysis of consumer behaviour in the context of digital marketing, we
primarily focused on Slovak companies operating in the retail sector with IT and communication equi@fient
spedalized stores, because electronics are among the most frequently purchased online products by Slovak
consumers.

Design / Methodology / Approach.n the study, an analysis of consumer behaviour in the context of digital
marketing was carried out to detéaw respondents perceive selected digital marketing tools, to determine their
preferences, attitudes, and reactions within ICT induBtsythe purposes of this study, the method of collecting data
through a questionnaire was chosen. The questions quéstionnaire were concerned consumer behaviour before purchase
and was focused on selected digital marketing tools. The survey was conducted in December 2022 by the CAWI method, on
a representative sample of the Slovak population of 391 respondentgafi$tecal method single proportion by one tailed

test as well was used to verify the research assumptions.

Findings. Based on the results of the analysis of consumer behaviour, recommendations were established with
the intention of application in the ptae of Slovak companies in the context of digital marketing in the ICT
industry. The fact that almost half of the respondents use the Internet for more than two hours daily presents many
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opportunities for businesses to appropriately address and engageigiatustomers through various digital
marketing tools.

Originality / Value / Practical implications. The implementation of proposals should have a positive impact on
companies in the ICT sector and their marketing activities. Their pursuance shogldéméiits to businesses in

the form of increased website traffic, acquisition of new customers, increased demand, profit, and satisfaction of
customers.

Keywords: digital marketing; consumer behaviour; ICT industry, Slovakia
JEL codes:M30; L67

SasSa Zupan KorZe. ISSUES RELATED TO EXTENSIVE USE OF NEW TECHNOLOGIES IN
TOURISM

Erudio, Center for higher Education, Ljubljana, Slovenia, sasa.zupan@vanadis.si

Abstract

Research purposeExisting research on technology enablers in tourism emphasise thaantages that modern
technology has brought to tourism industry. However, challenges related with ever increasing use of technology
in hospitality are rarely exposed and analysed. This paper discusses certain social, legal and ethical issues of using
newdigital technologies in the emerging technological tourism ecosystem.

Design.Desktop research was used to collect the secondary data from existing literature. Critical discussion on
chosen topic is presented by descriptive method.

Findings. New technabgies are fast replacing traditional (highrsonal touch) hospitality services with-itto

yourself, hightech or peopld¢o-machine services. Digitalisation, robotics, artificial intelligence, virtual and aug-

mented reality, internet of things, blockchatn.are bringing many advantages to the large cohort of tech savvy
travellers. On the other hand, there are serious practical as well as ethical questions towards certain tourist seg-
ments lacking technological skills that hate to be transformed to tecihmanis, legal issues related to copyrights

when o6feedingdé machines with information, issues rela
that may cause unemployment and social changes in local communities, etc.

Originality / Value / Practi cal implications. The paper tries to raise awareness of tourism suppliers as well as
public tourism institutions of certain often neglected points to be taken into consideration in advance when intro-
ducing new technologies to tourism services.

Keywords: tourism, new technologies, advantages, issues;

JEL codes: L83 Sports, Gambling, Restaurants, Tourism; O33 Technological Change: Choices and Conse-
guences, Diffusion Processes

Sanita Meijerel, Tatjana Tambovcevaz. TRUSTWORTHINESS AND ETHICAL
CONSIDERATIONS OF Al / ML BASED SOLUTIONS IMPLEMENTATIONS

IRiga Technical University Riga Business School, Riga, Lateisita.meijere@rbs.lv, ORCltrcid.org/0009

000613975474
2Riga Techital University, Riga, Latviaatjana.tambovceva@rtu.lv, ORCID: orcid.o@§00-00029516-1530

Abstract

Research purposeThe purpose of the research originated from the other research related to the management of

46



o
) Y T, Sumy
\/ e ka _ Iﬁ‘T State
= iﬁ%t?;:gﬁ: UN KULTURAS University

the Atrtificial Intelligence (Al)i Machine Learning (ML) based projects’ implementation best practices globally

ard locally. During the initial research it was concluded that many of those implementations struggle due to num-
ber of peoples™ concerns, especialtyustworthiness and ethical aspects of these solutions. The main purpose of
this research is to find outd@haspects that influences trustworthiness of thé ML based solutions; how to
address ethical concerns in order to soften / eliminate those and propose a framework for the organizations how
to internally prepare for the Al ML based projects to havedim be accepted, used and providing expected
benefits.

Design / Methodology / ApproachThe research methodology is based on several compdntmdirst step is
extensive Literature review covering key words as Al / ML projects, their implementatsmaceptance, safety,
security, trust, trustworthiness, ethics, ethical aspects. Literature review is followed by the qualitative research
methodi interviews with field experts, other stakeholders, e.g., representatives of the organizations that have
implemented or are being implementing Al / ML based solutions in their organizations. Open ended questions
were used. 5 field experts were interviewed representing academics, industry, and practitioners, 3 were local and
27 international experts. 2 of thegamizations reside in European UnioRoland and Spain, financial sector, 1
organizationi public sector in Latvia; 2 commercial sector in Latvia, in total five organizations with various
directions of their activities, each presented by five interviswinterviews were organized either face to face or
remotely via remote video conferencing tools. Findings from the interviews combined with the findings from the
Literature review were used for creation of the framework for the Al / ML solutions trukiness and ethical
considerations.

Findings. Key findings used for the creation of the framework are related to the selection and onboarding of the
right people; overall organization's understanding of Al / ML, its perceived benefits for the spegifiization

vs. ethical aspects, understanding of components of the solution and system architecture plays a significant role
in boosting the trustworthiness and limits ethical concerns, meaning number of internal communication and train-
ings must be conduad. Limitation (minimization) of personal data used in such systems is another precondition.
Automated decision making that can affect an individual needs to be addressed and communicated especially
carefully.

Originality / Value / Practical implications. The research originality comes from combining international expe-

rience and practices and local experience and practices. The value is ensured by proposing a practically usable
framework for Al / ML based projects’ implementation to eliminate potentimlsse / benefi ci ari esé
ness and ethical concerns.

Keywords: Artificial Intelligence; Machine Learning; user acceptance; project implementation; trustworthiness.
JEL codes:032; O33.

Larissa Turusheva. ICT COMPETENCY AS A PART OF STUDENTS‘ PROFESSIONAL
COMPETENCE

EKA University of Applied Sciences, Riga, Latvia,dariuruseva@eka.edu.lv, ORCl@rcid.org/ 00000003
41347038

Abstract

Research purposeTo compare the level of ICT competency development and the use of different strategi
the first and the second year university students.

Design / Methodology / Approach.The methods of comparison, synthesis and analysis, as well as diagnostic
method were used.

Findings. A competent professional grows up from a competent studentiue forofessionals, students acquire

basic professional competencies during the study period. One of the main professional competence parts is learn-

ing competence, an ICT competency being an ingredient of which. The research shows that studentsgirefer sear

ing for information on the Internet rather than using library sources and their attendance of lectures/ seminars is
better during their first year of studies. However, the-fjesir students use more time spent on computer for
entertainment thanthe sedy e ar st udent s. The pandemic changed stud
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making online studies more attractive. Information Literacy Competency Standards For Higher Education pub-
lished by the Association of College and Research Libraries havel3.IUniversity firsiyear students are mainly

on the first (beginning) phase of development of their professional competence, and somgeacshalents

are on the proficient (second) phase. Unfortunately, advanced level of all or most categbaeS@RL stand-

ards cannot be achieved before the end of the university studies.

Originality / Value / Practical implications. The questi on of studentsd profess
which is a new approach to education. The results of the studyecased for further research and practical use
in teaching/ learning at the university.

Keywords: professional competence; ICT competency; students; competence development
JEL codes: 123

Maksims iigunovsl, Patriks Morevs2,. GENETIC ALGORITHMS AND CALCULATION OF
GIVEN TRAJECTORY

1EKA University of Applied Sciences, Riga, Latwaksims.zigunovs@inbox.lv
2EKA University of Applied Sciences, Riga, Latpisorev@gmail.com

Abstract

This scientific article describes a trajectory formula finding prohlieimg trajectory image and the way to make

such operation. Such method requires only the trajectory image and prediction of trajectory formula type (op-
tional). A good example of trajectory formula type is parabola. Authors of the article use parabola fgpmau

in this research, but other formulas can be used instead as well. The only restriction for changing the formula type

is that formula type must have y(x) structure, that i

Genetic algothms are used for finding the trajectory formula. Genetic algorithms are algorithms, which are used
at biological chromosome generation generating using chromosomes of previous generation and chromosome
mutation.

Basically, every chromosome gene store iidswvalues of arguments of trajectory formula. In the case of parab-
ola type trajectory these arguments and gene values are A, B and C arguments of parabola formula, that is such a
form: y = Ax2+Bx+C.

The most appropriate values of gene chromosome fectoay formula are stored inside the chromosome, which

has the highest survival probability value of the generation. The trajectory formula type is needed for evaluation
of survival probability of chromosomes. All known formula types must be used inteargeare no defined tra-
jectory formula types prior to calculation.

Research purposeTo implement a solution for computing given trajectory line equation based on genetic algo-
rithms calculations.

Design / Methodology / ApproachRegular genetic algorithmiwt h  appl ying it for parabi
standingo.

Findings. The solution works according to the methodology and it is found out that potentially this solution can
operate with another equations as well.

Originality / Value / Practical implications. Once it is figured out the assumed equation used it is possible to
manually select chromosome mutation level that differently effects the final computations and generation amount
needed for such computations.

Keywords: genetic algorithms, trajectory, paraBptomputation, math.
JEL codes:C00; CO02.
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Jelena Budanceval, Ance Pérkonez. SPECIFICS OF INTERNAL COMMUNICATION IN
INTERNATIONAL SPORT PROJECTS

1EKA University of Applied SciengeRiga, Latva, jelena.budanceva@eka.edu@®RCID: orcid.org/0000
00025205476X

’RISEBARIga, Latva, anceperkor@inbox.lv

Abstract

Research purposeThe number of voluntary assistants recruited for international sports projects can be really
small (for example, 20 volunteer assistants were recruited for the "EHFELUropean Championship in Men's
Handball") but en also reach 80,000, as was the case in the last Olympics in Tokyo. It is very rare when it is
possible to gather the samuelunteers inteami in every projectthere are new people, often from different
countries, who have to communicate between reptathess of different countries and show a high level of
responsibility and accuracy¥he purpose of this research isstody the specifics of internal communication in
working with volunteer assistants in international sports projedtatviaandfind out how to improve the internal
communication processes.

Design / Methodology / Approach.When using the document analysis method, the home pages of sports
organisations were analyzed. In antiquation, 311 respondents who have acted as volunteer assistants i
international sports project were surveyed. The study condalge@ structured interviews with representatives

of the Latvian sports industry

Findings. From the results of the questionnaire, it was concluded that the volunteers emphasingdrthace

of feedback and how important it is for the project implementers to choose the most suitable volunteer assistant
coordinator Most of the volunteer projects have encountered many and various types of internal communication
problems, which were oftemt addressed by the organizéds the other hand, the representatives of the Latvian
sports industry are aware of the importance of internal communication for working with volunteer assistants in
the implementation of international projects, but at slaene time admit that it is not practiced after the
implementation of such projecBased on the results of the research, a manual was also developed, which serves
as an aid to the organizers of Latvian international sports events.

Originality / Value / Practical implications. This type of study, where the internal communication between
volunteer assistants and organizers in international sports projects is analysed, has not been carried out so far, so
everyone who is connected with the implementationntdrnational sports projects and attracting volunteer
assistants to them should familiarize themselves with this siligly.results can be used by organizers of
international sport events.

Keywords: international sports projects; internal communicatiotgntzer assistants
JEL codes:D83, L83 Z2

Zane Veidenberga. USE OF VARIOUS FEEDBACK COLLECTION METHODS FOR DEVELOPING
GUIDELINES FOR NOVICE TRANSLATORS

EKA University of Applied Sciences, Riga, Latvia, 2zidenberga@eka.edu.lv, ORCIl@rcid.org/000-
000252620338

Abstract

Research purpose.Translator training encompasses acquisition of broad and diverse knowdedge
development of multiple skills, includingwareness of various available resources, solutionsoais] skills to
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critically asses and use them, as well asility to make a decision during the process of translatiaming
assessdpossibilities for solving specific case of transferring a specific source text culture or language specific
message or connotation into the othemlaage. To achieve this, novice translators and their trainers need some
succinct and practical guides. Within ongonegearch on translation solutions used for transferringrthied
valuesof one Latvian culture and language specific phenoménte diminutive in literary translationsdraft
Guidelines for novice translators have been devised. The aim of this Papi#usirate howdifferent feedback
collection methods, namely, student translation experim&mddogue Think Aloud Protocols posttranslation
guestionnairegnd translation expert questionnaires, can be combined and used for piloting and revising draft
Guidelinesfor novice translators fotransferringimplied values of the Latvian source text diminutive®

English

Design / Methalology / Approach. Draft Guidelines were devised on the basis of literature review, qualitative
comparative and contrastive analysis of published English translations of Latvian prose texts, and findings from
astudent translation experiment. Draft guide were piloted ia repeatedtudent translation experiment, where
theyworked in pairs, recording their discussions in Think Aloud Dialogue Protditeld in a posttranslation
questionnaire formcommentingtheir translation processd draft Guidelines. Revised draft @idelines were

sent to several translation expeéirtsranslator trainers to elicit their opinions and comments with the help of a
guestionnaireAll data werecoded and processed anonymously.

Findings. The obtained results show that®® minor revisions as to wording or provided examphesrequired

Originality / Value / Practical implications. Feedback from both groups of respondents confirm that such a
compact guide is helpful for novice translators in the translation proceseasnaer of the available array of
translation solutions and language tools, and for their trairterencourage students to look for creative solutions
in case the differences between Latvian and English cause difficulties to transfer connotationgaof Lat
diminutives into English

Keywords: diminutive; Think AloudDialogue Protocol; postranslation questionnairexpert questionnaire;
translator training

JEL codes:D83

Dita Pfeifere. ACCESSIBILITY OF CULTURAL SERVICES FOR DIFFERENTT SOCIAL GROUPS
IN MUNICIPALITIES CULTURAL CENTRES IN LATVIA

Alberta collegeRiga, Latvia, Dita.Pfeifere@lka.edu.lv

Abstract

Research purposeEnsuring access to culture has historically been and still is one of the priorities of Latvian
cultural policy.Cultural centrs act as interdisciplinamnultifunctional culturalinstitutions that provide wide
variety of cultural services throughout Latvia, from smaller local municipalities to largeranitigsartake in the
realisation of national cultural policy prioritieshioughout Latvia, there are more than five hundred municipal
cultural centresThe main objective of the study is to analyse the accessibility of culture services to different
groups of society (children, youth, seniors, people with disabilities etc.)imicipal cultural centres in Latvia.

Design / Methodology / Approach.Research design imixed methodsesearch. The research strategy uses
gualitativeandquantitativedata extraction and analysis methods that are characteristirerf methodsesearch

The following qualitative researchmethods were used: comparative analysis of scientific literature, document
analysis as well as secondary data analy$isquantitative data were collected through an online questionnaire
of municipal cultural centres

Findings. The results of this research showiee level of accessibility omunicipal cultural centresndthatthere

are a number of access barriers, which make it difficult to promote access to cultural services for certain groups
of society, in partialarfor people with disabilitiesThe results of the study include proposals from cultural centre
representatives to overcome these accessibility barriers

Originality / Value / Practical implications. The results of the research will be partly usedfdicther research
within the framework of Dita Pfeifere doctoral thesis and will be useful for researchers in other countries who
conduct research in the field of cultural centres. The practical implication of the research is related to the
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improving acces# cultural services in municipal cultural centres. The results of the study will be useful for the
management of cultural centres, as well as for the developpheational and municipal levelultural policy
documents to improve the accessibility oftare for different groups of society Latvia.

Keywords: access to cultureultural centrescultural policy
JEL codes:Z1, M3.

Lina Marcinkeviciutél, Jolanta Vilkeviciuté2, COHERENCE OF LOCAL TOURISM AND
CULTURAL ECOSYSTEM SERVICES IN LITHUANIA

Lvytautas Magnus University Agriculture Acadedgiunas, Lithuanialina.marcinkeviciut@vdu.lt ORCID:
orcid.org0000:000214185662

2Vytautas Magnus Univeity Agriculture Academy, Kaunas, Lithuanjalanta.vilkeviciute®vdu.lt, ORCID;
orcid.org/0006003-22139348

Abstract

Research purposeAfter analysing the legal regulation of local tourismd ecosystem servicés Lithuania,
proposed local tourism routdsr visits in the Lithuania, to provide scientific insights related to local tourism
opportunities and trends as ecosystem services in Lithuania.

The development of local tourism and the cultural services provided by ecosgstediectly related. Being in
nature, visiting famous local natural and cultural objects, all®ts know more better our country aimdprove
our physical, mental and emotional health.

Design / Methodology / ApproachAnalysis and synthesis of Lithuam and foreign authors scientific literature,
legal acts, systematization of data.

Findings. The programmes and strategic documerfithe EU and Lithuaniaelated to the ecosystem services

and tourismwere analyzedSince 1 January 2019 the managemenadaivity of tourism services suppliers

(licenses issue matters for tour operators, guides; accommaodation services) is subject to the State Consumer Rights
Protection Authority. Public agency ALithudnnthea Tr ave
Republic of Lithuania tourism services are regulated by several main legal acts which are the following:
Lithuanian tourism development guidelines (2022); also in 2020 On September 9, the Government approved the
20212030 The National Progress Pj&@ivil Code of the Republic of Lithuania (2000); Law on Tourism of the

Republic of Lithuania (2018); Law on Consumer Protection of the Republic of Lithuania (2007) and sub statutory

legal acts. The research was carried out in two directiopsnalyzinghe legal regulation of ecosystems services

and local tourismand routes offered by Lithuanian local tour operasmm tourist information centers

Originality / Value / Practical implications. According findings of the research, in the future expetted
contribute to the identification of opportunities to enhance dialogue and collaboration among scientists; decision
makers, and practitioners, through sciepoécy interfaces.

Keywords: ecosysters, ecosystem services, local tourism, legal regulation
JEL codes:K10; O13

Agnieszka Powierska. THE IMAGES OF THE DIGITAL LIFE OF THE YOUNG PEOPLE

State Academy @ppl i ed Sci ences imail: dgfieszkapawieska@paRsomMocawek.pl, e
ORCID: orcid.org/0006000338799033

52



/” A I Sumy
W\ E‘h{g{ﬂ KULTURAS Iﬁ‘T State
W aucsTskoLA University

Abstract

Research purposeWhat cultural images of the digital life of the young people do we have in our repertoires now

T in the eve of the awaited but also feared metaverse revolution announced as the beginning of the new version of
the Internet? We live in times of a faster and faster separation of the generations as well as of a more strongly
observed mental struggles of ttemnagers. The value of the digital life of the young people should definitely
concern us. For several years it have concerned filmmalkieestopic have become more popular (but at the same

time the apparent lack of it in many images of the nowadays# yatnigues). In my paper, | would like to analyse

the ways of presenting the digital life of the teenagers and young adults in selected feature films and documentaries
about young characters. What are the viewers of those films warned against anchifinated by the images?

| am interested in a wide range of filihdrom mainstream blockbusters (Ralph Breaks the Internet [USA 2018],
Ready Player One [USA 2018]) to much less known documentaries (Girl Gang [Swiss 2022], We Met in Virtual
Reality [Great Bitain 2022]) which are not educational in the strict sense. Despite this (and considering my
previous experience in film and media education) | would like to verify their educational potential in terms of
O6medi a education 3.006 concept.

Design / Methodolay / Approach. To achieve the research purpose | will apply tools of film (elements of
neoformalist analysis) and media (content analysis re
category) studies. | will also confront my observationthhie key conclusions from studies on the digital life of

teenagers.

Findings. The virtual world and virtual reality seem to be fascinating but sneaky. As in many teenage and children
movies, the threats must be overcome by the young people themséleesdUits are absent or powerless. The

films characters often find the danger in their own choices and need to face their own weakness. Is thar a fair
representation of the cyber threats?

Originality / Value / Practical implications. My aim is to identifythe underrepresented aspect of the digital life

of the young people and deliver recommendations about educational use for working the youth, their parents and
teachers.

Keywords: internet; film; media education, virtual reality

JEL codes:129, 039

Anna Adamus-Matuszynskal, Piotr Dzik2. THE CITY AS A BRAND: THEORY VERSUS
PRACTICE

tUniversity of Economics, Katowice, Poland, adamus@ue.katowice.pl,
ORCID ID: orcid.org/00060003 32344599

2Academy of Fine Arts, Katowice, Polamibtr.dzik@asp.katowice.pl
ORCID ID: orcid.org/0006000341544955

Abstract

Research purposeThe purpose of the research project was to assess the status of place branding as a scientific
discipline and to check whether this cept has beemoncretisedduring exploration and articulation. An
additional objective was to check the theoretical status of place brands.

Design / Methodology / ApproachThe study used an approach based on the analy8ipdf a ¢ emobdetsa n d 6
developedn theliteraturesince models are central in the scientific procedLinen,these models were confronted
with the empirical observations of the authors using the Flexible Pattern Matching (FPM) method.

Findings. A consulting and practical approach isineable, especiallyintheevare w 6 pr ocess model s

create and manage Oplace brandd), moreover these mod
Descriptive models (what a 0pl eoncetistioa Mhere is ondaulgtedly & r and 6
phenomenon of O6forcingé of empirical dat a.
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Originality / Value / Practical implications. Based on thanalysegione, it can be concluded that none of the

examined models meets the requirements of lavgéeralisationdn the practiseof place branding, carried out

by territorial units, the only common element is usage of the name and logo of the place. It can also be argued that
the basic concept of &éplace branddé i s poappliedintitkef i ned.
analysis of place brands so far, however the examination done in this article proves its usefulness.

University

Keywords: place branding model; place marketing; place brand; territorial brand; flexible pattern matching
JEL codes:B40, M30, H70, Z18

Vivita Leismane?, Oksana Lentjusenkovaz . PRACTICE OF ORGANIZING INTERNATIONAL
EVENTS

L EKA University of Applied Sciences, Ridaatvia, leismanevivita@gmail.com
2 EKA Univesity of Applied Sciences, Righatvia, oksana@augstskola,lv
ORCID: orcid.org/0006:000264941534

Abstract
Research purposeExplore the practices of organizing international events

Today, highquality international events have a geratmore important meaningthe Ministry of Culture of

Latvia purposefully plans and works only on the most important events to build the country's image (Ministry of
Culture, 2020). The Ministry of Culture of Latvia has entrusted LIAA with the year 2®2ievelop export
measures (Ministry of Culture, 2021, LIAA 2021). The demand for international events is growing, so it is
important for Latvian event organizers to understand the essence of international events through the practices of
other organizersDuring the last 3 years, under the influence of the COVID pandemic, the events industry
experienced a complete stop and a return to a new quality with events of a different-foyimad events in

person / out of person (Ministry of Culture, 2021). Thifactor also opens up the possibility of organizing
international events with the help of technology.

Design / Methodology / Approach.Questionnaire (event visitors), expert interviews (5 experts from different
fields), document analysis (scientific aléis), information in the media (audio and video recordings, advertising
materials, photos).

Findings. The organization of events in an international environment has not been widely studied in Latvia, so
the practice of organizing international events télexplored within the framework of the article.

Originality / Value / Practical implications. The results of the research will be useful for event organizers who
want to organize events in an international environment

Keywords: event; international eves; organization of events; event organizer; Latvia.
JEL codes:M16

Imants Lavins?, Dace Lavinaz. THE VISUAL CULTURE OF LATVIAN COMMERCIAL
EXHIBITIONS IN THE INTERWAR PERIOD (1921-1940)

1EKA Universityof Applied Sciences, Riga, Latvimants.lavins@gmail.con©RCID orcid.org/00060003
09339820

2 Art Academy of Lata, Riga, Latviadace.lavina@gmail.com

Abstract
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Research purposeThe great London exhibition of 1851 with its
traditions established in Europe. I nl It raanddi tdieomoanl s tfraaitt

essenti al manufacturing fields or products. The indu
manufacturers needed a much wider trade market where
shows grempuidhahreey ppvol ved to meet the changing needs o
of the Crystal Palace show was followed by a | arge 1
Smatslcearl e exhi bitions wermclaudion g el as tienr no tEhuerro pree. g i Torna

valuable opportunity for businesses to connect with
services. I n the 20th century, speci al i zeuwstcroymp aannide s
per manent exhibition centerskwewep eshiabiicberdcabeneéart
an exception in this area. Already during the Russia
internatiohel dsc¢caln®i 9é&r @ he | argest trade and industr
establishment of the Republic of Latvia, the governm
concentrating on the oflganmnissat iadbnEahi Rigaolnst eAbhat hah
industrial and agricul tural exhibitions were regul ar/|
Approach.For t he most part, the exhibition area was occup
werde sparate, and there was no definite thematic divis
based on a common idea and concept, they provide res
priorities, aesitbet desi gmrasgoédphlingag desi gn, and the s
technical progress, drawings, tables, diagrams, as we
stands. Advertisi

g and salteesd. pAdtverd i wéng alhso cwimgp
e

n
participants of these exhibitions to use their creati

Findings.Unt i | now, the subject of |l ocal thematic and i ngc
interest ofher enmgamrchentserest and research was focused
in the international art and industri al exhibitions i
paper will contain plrematoarsil gl umMpam!|l ashlkidves sand priv
Keywords: | ndustri al exhibitions, exhibition stands, adver

JEL codes:Z1, 020, 030

Andrei Rodionov. FUNDRISING OPPORTUNITIES FOR LATVIAN COMMERCIAL
INTERNATIONAL CULTURAL PROJECTS DEPENDING ON THEIR INITIAL PARAMETERS

EKA University of Applied Sciencdgiga, Latvia, Andrejs@parit.ly ORCID: orcid.org/0009000018175704

Abstract

Research purposeBefore COVID19 a regular Latvian household member spent for culture &wdde34.32

EUR or 8.1% all the monthly spendings.

This article examines the differences in funding opportunities for various international cultural commercial
projects in Latvia, depending on their background in the past. Differences in the backgrouliffemences in

the availability of funding of different types and different amounts and, as a result, form differences in approaches
to finding such funding.

Commercial cultural projects are an important part of the Latvian economy. Before the QO#iddemic, one
household member in Latvia accounted for 34.32 euros, or 8.1% of cultural and recreational spending.

The article considers three groups of cultural projects: cultural projects with a zero or initial background, cultural
projects with an averagbackground, and cultural projects with a significant background.

There are significant differences in attracting funding to cultural projects with a large, medium and small
background. Based on the differences, differences are developed in the methadysof attracting funding.
Projects with an initial background can seek funding through fundraising projects, as well as in collaboration with
sponsors whose interest in sponsorship leads to direct sales and increase their profits.
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Projects with an avage background can actively attract funding from venture investors, as well as sponsors who
are interested not only in direct sales, but also in increasing the awareness or reputation of their product.
Projects with a large background can actively attiaeding from large venture investors and funds, as well as
large sponsors who are primarily interested in the recognition and reputation of the promoted product.

Through inrdepth interviews and analysis of documents related to successful fundraisingefoational
commercial cultural projects, differences in the ways and methods of fundraising for international commercial
cultural projects are identified.

The obtained results of the study allow international commercial cultural projects in Latvieetochetise the
method and way of attracting funding for the implementation of projects, based on the background of the entity
organizing the projecResults help international commercial cultural projects managers to update their uproaches.
The scientificnovelty and value of the study is determined by the identification of the most rational way to find a
way to attract fundingot a commercial cultural projeeind a possibility of more productive fundrising in an
international commercial cultural projeceliil so far.

Design / Methodology / Approach.Methodology methods: deep interviews, documents analyse, secondary
analyse; describing statistics, transcriptions, analyse of correlation.

Findings. Defined the difference of fundrising approaches for smatk@paound, medium background and big
background international cultural projects.

Originality / Value / Practical implications. Helps to define the most productive way of fundrising for projects
with a big background, medium background or a small background

Keywords: fundrising, culture, project management

JEL codes:G15 G30

Darja Semjonoval, Velga Véverez. ROLE OF FESTIVALS IN CITY BRAND PROMOTION

L EKA University of Applied Sciences, Riga, Latvia, darjasemjonova@inbox.lv
2 EKA University of Applied Sciences, Riga, Latvielga.vevere@gmail.cqmORCID orcid.org/00060001
97525353

Abstract

Research purposeCities have always been centers of celebrations and festivals, gathering masses of people who
temporarily escape from the daily routine. The influence of festivals is very broad, they affect not only people and
society in generalhey also directly affect the image of the city and its popularity. Festivals are massive events
and sometimes the only big event in smaller towns, their purpose is often deeper than business and profit, but
marketing and branding/promotion of the places lthe promotion of the image that allows the city to compete

not only at the national level, but also internationally, in order to attract tourists, investors, new thenisre

invested in the development of the city and improving the image, the ativactive the city will remain. It is
festivals that play an important role here, as they are considered essential elements in improving and popularizing
the city's image. In the 21st century, festivals are increasingly considered as one of the cassfiduneans to

improve city marketing, positively influence the image and increase the attractiveness of the city in the eyes of
both tourists and residents. Festivals undoubtedly have an impact on the society and community where they take
place, as theprovide social and cultural activities for local residents and also visitors and enhance the image of
the local community. This is shown by the data of the Edinburgh International Festival, who conducted a study
on the Edinburgh Festival and 82% of 603p@ndents the festival is the only reason to go to Edinburgh, Scotland
and 15.9% of the respondents it is the only motivator to stay in Edinburgh, Scotland and some years later 11, 94%
of respondents answered that the festival is one of the events treatdiaburgh city its uniqué-hat why aim

of this research is develop guidelines for using festivals in cities to promote the image
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Design / Methodology / ApproachDocument analysis, which is a method of data collection and analysis and
questionnaire thds research method in which a questionnaire with-wielffined questions is used as a research
tool to which the respondent answers independently without the help of an interviewer.

Findings. The results of the research will be presented at the conérenc

Originality / Value / Practical implications. An original questionnaire was developed for the research and the
results of which will be used to develop guidelines for using festivals to promote the brand of the city.

Keywords: festivals; city promotioninfluence of festivals.

JEL codes:M31, R11

Elina Grantina?, Jelena Budancevaz, INCORPORATING ART INTO COMPANY ACTIVITIES -
GOOD PRACTICE BY Z0OO

'IEKA University of Applied Sciences, ROoga, Latv
2EKA University of Applie&ci ences, Roga, ela@eka.edj.la, ORGIRrdideony/Q00b udanc
00025205476X

Abstract

Research purposeln today's business world and for more than a hundred years, art events are used to develop a
brand, promote awareness and increasauhger of customers and art is a useful tool for a company promoting

and advertising its products. As some authors mentioned, arts can enhance the company's image: in marketing
and selling, art can brand a company's culture and products; arts can atsa agtial connector in the workplace

and beyond and in marketing art can brand a company's culture and products, it helps to further community rela-
tions. (Anderson V., 2017). Not only companies can use art events to attract customers and diversifydiarget
ences but also institutions such as zoos. Attracting visitors through art events is especially important for those
zoos that cannot afford rare animal species or special spaces and landscapes. Nowadays most cultural activities in
Zoo are done undéhne educational program®ducational activities provided by zoos not only concern animals,
biodiversity and environment, but may have crasademic roots, like arts, geography, theatre, engineering and
technology, physical and mental health, even ma#ngvaSimeonova K. a.o., 2009.) The developing of social
media give to the zoos an excellent opportunity to make these activities visible and allow to incorporate art, music,
crafts, games and storytelling into the zoo experience. Videos, artistic canteonline realongs can draw

kids and their families into the zoo community long before stepping foot into the zoo. (Softplay, 2022). The most
active in attracting visitors with art and culture activities are USA zoo, from the usual placement fE#cistiab

the zoo territory and celebration of various holidays to master classes with professional artists who teach visitors
to draw animals and art residencies. The goal of this research is to identify global best practice examples of zoos
using art evets that attract more local visitors and tourists and make a classification of art events in zoos.

Design / Methodology / ApproachWhen using the document analysis method, the home pages of different zoos
around the world were analysed. In antiquationtlypatructured*interviews with zoo representatives and artists
were made.

Findings. The results of the research will be presented at the conference.

Originality / Value / Practical implications. The research summarizes the experiences of different zoos in
ganizing art events and creates a typology of art events that can be used by representatives of different zoos when
planning additional activities.

Keywords: art events; zoo; marketing instruments
JEL codes Z11
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TURBULANCES AND CHANGES IN SOCIAL AND ECONOMIC
PHENOMENA IN EUROPE - APPLICATION OF STATISTICAL
METHODS
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Elzbieta Roszko-Wéjtowicz!, Maria M. Grzelak?, Barbara Borsiak-Danskas3. IN SEARCH OF
KEY DETERMINANTS OF INNOVATIVENESS IN THE REGIONS OF THE VISEGRAD GROUP
COUNTRIES

1Department of Economic and Social Statistics, University of Lodz, Lodz, Polandiatdszko@uni.lodz.pl,
ORCID: orcid.org/000000019337%7218
’Department of Economic and Social Statistics, University of Lodz, Lodz, Polaria,gnzzlak@uni.lodz.pl
ORCID: orcid.org/0006000343539893
SDepartment of Department of Spatial Econometrics, University of Lodz, Lodz, Poland,
maria.grzelak@uni.lodz.pl ORCIDorcid.org/0000 000232643954

Abstract

Research purposeDiscussions on the state of the econamtimes of crisis focus not only on maintaining or
improving innovativeness, but also on the emergence of new dimensions of this phenomenon and changing the
significance of individual determinants of innovativeness. Innovativeness is a complex, mubidimaémnd

difficult to measure phenomenon, which implies the need to select various indicators and methods for its assess-
ment. Synthetic measures of innovativeness are widely used in comparative analyses, in particular presenting
results in internationabr interregional crossections. The degree of innovativeness should also be assessed at
different levels of economic aggregation. The lower the level of aggregation, the easier it becomes to capture the
specific determinants of the increase in innovatgsnof a given area.

Design / Methodology / ApproachThe main aim of the paper is to attempt to measure the relationship between
expenditures and results of innovative activities for NtZTi®gions of the Visegrad Group countries. Three var-
iables were aduted to describe the effects of innovative activity: PCT patent applications per billion GDP (in
PPS), trademark applications per billion GDP (in PPS) and pphbliate cepublications per million of popula-

tion.

Findings. The study covered 37 NUT&regims of the Visegrad Group countries in the years 22024. From

the point of view of the purpose of the paper and the need to search for the relationship between expenditures on
innovative activity and the results of this activity, it is worth emphasittiag the use of static and dynamic
econometric models proved to be a substantively correct solution leading to the formulation of clear conclusions.

Originality / Value / Practical implications. The conducted research confirmed that business R&D expenditur

on GDP has a positive effect on inventions expressed by patents and trademarks, especially in the long run. In
addition, the literature review and empirical analyses indicate that the main determinants of innovativeness (both
before and during the pand&nare the expenditures of economic entities on R&D, competences expressed by
the level of education or participation in tertiary education, as well as the number of ICT specialists and the
percentage of people employed in science and technology. D#spitketerioration of many macroeconomic
indicators in the countries of the Visegrad Group, the expenditures of the business sector on R&D in most regions
did not decrease between 2019 and 2021. The added value of the paper is the presented reseaeshndiicbedu

can be used in analyses of innovativeness also for other groups of regions.

Keywords: determinants of innovativeness; R&D expenditure; patent applications; trademark applications;
NUTS-2 regions of the Visegrad Group countries

JEL codes:031; 032 R11

Elzbieta Roszko-Wéjtowiczl, Maria M. Grzelakz. CONTEMPORARY CHALLENGES FACING
THE DEVELOPMENT OF THE TOURISM SECTOR IN POLAND

Department of Economic and Social Statistics, University of Lodz, Lodz, Polandiatdszko@uni.lodz.pl,
ORCID: orcid.org/0000:0001-93377218

’Department of Economic and Social Statistics, University of Lodz, Lodz, Polaria,gnzzlak@uni.lodz.pl
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Abstract

Research purposeThe situation of the tourism market in Poland against tickgraund of general European
tendencies is not quite that pessimistic. It is worth noting, however, that the influx of foreign tourists to Poland is
not as intense as to many other regions of Europe. The share of tourism in GDP (%) and the number of people
employed in tourism in relation to the number of people employed in total do not seem to indicate a drastic collapse
of the tourism market in Poland. This is definitely due to the impact of the government progranensecalled

tourist vouchefi which favoured Poles' domestic tourist trips. Thus, the share of government spending on the
tourism sector increased significantly in relation to previous years. The subsidies offered under theagiganti

shield were also directly used by entrepreneurswctitty business activity within the tourism sector. The purpose

of the article is to assess the current situation of the tourism sector in Poland and to determine the possibilities of
its further development in the context of current threats.

Design / Mettodology / Approach.In the presented study, the source of data for the assessment of the diversity
of the tourist market in Poland, made using indices for the development of the tourist function, is information
contained in the CSO study entitled 'The nemif foreign tourists accommodated in establishments with 10 and
more beds in 2020' and its earlier editions. Data for assessing the focus of the tourism market on tourists from the
EU countries in relation to the total number of tourists coming to Pdtandabroad were derived from another

CSO study called 'Foreigners visiting Poland by country of permanent residence and their spending in 2020' and
its previous editions.

Findings. Based on the value of individual indices of the development of thettéwmiion, the impact that the
pandemic has had on the tourism sector in Poland is clearly visible. Statements about the unused tourist potential
of the country and its individual voivodeships, valid only recently, are now being replaced by a question abo
the uncertain future of the tourism industry.

Originality / Value / Practical implications. There is no doubt that the situation of the tourism sector is very
unstable. In 2020, 462.7 million people, who used 1.4 billion overnight stays, stayed $th acuadmmodation
establishments located in 27 countries of the European Union. Compared to 2019, both the number of tourists and
the number of overnight stays decreased by 54.0% and 50.9%, respectively. The ongoing monitoring of changes
in the values of th tourism function development indices can actually contribute to the development of adequate
measures to minimise the effects of the pandemic on the economy and society, including the tourism industry

Keywords: Tourism Sector; Tourism Function Developmdntlices; Schneider Index; Level of Tourist
Infrastructure; Intensity of Tourist Traffic; Analysis of Time Series

JEL codes:L83; C43

Klaudia Przybysz1, Agnieszka Stanimir2, SUSTAINABLE DEVELOPMENT GOALS IN
TOURISM - PERCEPTION AND IMPLEMENTATION OF ASSUMPTIONS BY SENIORS

1 Wroclaw University of Economics and Businé¥s o ¢ § a w, klawlia.prayysz @ue.wroc. @RCID;
orcid.org/00060001-70367439

2 Wroclaw University of Economics and Busind¥s o ¢ § a w , agrieezkastanimir@ue.wroc. @RCID;
orcid.org/0006000292069210

Abstract

Research purposeln 2015,195 countries signed The Sustainable Development Goals (SDGs) 2030 Agenda.
Implementing the seventeen goals set in it is to lead to change the world for the better and improve the lives of
the people in their country by the year 208Dour study, we focsed on SD&ompliant tourism. We were
particularly interested in the issues related to SDG awareness and paying attention to the implementation of SDG
by senior tourists.

Design / Methodology / ApproachWe used part of thElash Eurobarometer 499 study tomrism which was
conducted in2021. The advantage of the Eurobarometer database is the correct selection of a representative
sample and the possibility of using paestatification weights. In the study participated 4,842 peégpim EU
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countriesaged & and overCorrespondence analysis (CA) and multiple correspondence analysis (MCA) were
used in the study. During the analyses, we used the multiway contingency table, a Burt matrix, adjustment of
inertia and Ward's hierarchical clustering for better gmegtion in high dimensional space.

Findings. The majority of therespondents travelled. In Bulgaria, Finland, Hungary, Luxembourg, Sweden,
Slovenia, and Slovakia, seniors most often indicated that they travelled several times a year, and in othger countrie
that, once or twice a yedduring the conducted analyses, we could distinguish groups of tourists (considering the
demographic and regional division) who pursue many, several, one or no sustainable goals during their travels.
We have defined groups ofisiors who pay attention to aspects of sustainable tourism when planning their trips
(mainly from Germany and Sweden).

Originality / Value / Practical implications. The study concerns a group of tourists that is not often surveyed.
Indicating the differeces in tourism needs and readiness to apply sustainable solutions is essential for educational
activities. In the database used, it was important to present these sustainable goals in an understandable form
because only then is it possible to recognizethdrethey are being implemented or not.

Keywords:seni or sé6 touri sts, wuwisnt cirespapridénes anplysisl s; sustai nabl
JEL codes:C38, Q01, Q56, Z32

Aleksandra Plesniarska. THE EUROPEAN GROWTH MODEL - NEW DIRECTIONS AND
CHALLENGES

CracowUniversity of Economics, Cracow, Polamdesniaa@uek.krakow pDRCID orcid.org/00060003
32578416

Abstract

Research purposeThe European economy is undergoing a transformatitich takesplace in a context of
great uncertainty about the globatlook and safety. The aim of the presentation is to present the most important
directions of socie@conomic development with particular attention to the issue of digital transformation in the
European Union.

Design / Methodology / Approach.The adopted resrch method includes a literature survey, a study of law
regulations and strategic documents of the European Union and their critical analysis. The main axis of empirical
investigation is a comparative analysis of selected indicators.

Findings. The resutis of the comparative analysis confirm the diversity between Member States of the EU, which
poses challenges to achieving the intended objectives of the new European growth model.

Originality / Value / Practical implications. The presentation systematizamwledge of initiatives of the Eu-
ropean Union for the European growth model and supplements it with a comparative analysis in the field of
statistical data, which allows for a better understanding of the state and the prospects of implementing that concep

Keywords: European Union, European growth model, digital transformation
JEL codes:02, O4

Katarzyna Boczkowska. APPLICATION OF STATISTICAL METHODS IN HEALTH AND
SAFETY RESEARCH

Lodz University of Technologioland,katarzyna.boczkowska@p.lodz.@IRCID: orcid.org/00000001-8555
7817

Abstract

Research purposeDespite a dynamically growing exploration of a broadly understood employee participation,
there is space left for deepened or new analyses to this end, and the occupational health and SafetyvEH
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as a good example here. In empirical studies, employee participation in the field of occupational health and safety
is not treated as a separate element of ensuring safety in the organization, but only as a factor necessary in building
a safety alture. Conceptualization and clarify the-iwe employee participation in the area of health and safety
(taking into account scope and depth ) and develop scale on which to measure it. A comparative analysis of the
level of active participation of OSHhimedical facilities and other sectors of the economy was also performed.

Design / Methodology / Approach The conceptual and theoretical model for employee participation in OHS is
tested on a sample of 289 respondents. The research was conducted uBiARIt{Eaper & Pen Personal
Interview) method. Exploratory factor analysis (EFA) and confirmatory factor analysis (CFA) was used. The
developed construct (characterized by an adequately high level of validity and reliability) was used in comparative
analyss of medical institutions with other sectors of the economy with Méfiritney U test.

Findings This research completes the theoretical gap in a model approach to participation in OHS. It was found
that (EFA and CFA analyzes), active employee participatiddHS consists of one dimension (15 items).

Originality / Value added/ Practical implications. The model for active employee participation in OHS and the
universal measurement scale developed and validated in this study represent ansteg timvardshe effective

and reliable measurement of employee participation. To the best of the our knowledge, this is the first study to
provide a comprehensive, psychometrically sound, operationally valid measure of participation in OHS. In
addition research hak®wn that the level of employee participation in OHS at medical facilities is lower than in
other sectors of the economy.

Keyword : health, safety
Jel codes:110, 119
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HUMAN RESOURCES, ETHICAL CORPORATE GOVERNANCE
AND CORPORATE SOCIAL RESPONSIBILITY
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Janka Bereseckal, Stefan Hronec2, Martin Hronec 3, Jana Hroncova Vicianova#4, Veronika
Svetlikovas. EDUCATION AND SOCIALLY RESPONSIBLE MANAGEMENT AS AN EFFECTIVE
COMMUNICATION TOOL IN LOCAL SELF-GOVERNMENT

1 SlovakUniversity of Agricultue in Nitra, Faculty of European Studies and Regional Developniitig,
Slovak republic, jaka.beresecka@uniag.sk, ORCIibcid.org/000600031161-0384
2Matej Bel University in Banska Bystrica, Faculty of Economics, Banska Bystrica, Slovak Republic,
stefan.hronec@umb.sk, ORCIBrcid.org/ 0000000229251474
3Matej Bel University in Banska Bystrica, Faculty of Economics, Banska Bystrica, Slovak Republic
martin.hronec@umb.sk, ORCIDrcid.org/0000000248498712
4Matej Bel University in Banska Byica, Faculty of Economic&anskaBystrica, Slovak Republic,
jana.hroncovavicianova@umb.sk, ORClércid.org/ 00060001-85950352
5Technical University of Ostrava, Faculty of Materials science and Technology, Ofteavba, Czech
Republic, veroni&.svetlikova@vsb.cQRCID: orcid.org/0006000254159207

Abstract

Research purposeEducation, training and knowledge have always been a basic prerequisite for social and
economic development. Societyeconomic crises, shocks in the global economy,renmental problems
constantly create greater pressure on public budfesslimited range of available resources of the public sector,

the increasing financial requirements of individual sectors such as health care, social affairs, the environment,
intemal and external security and, on the other hand, the insufficient ability of institutions and departments to
objectively formulate their financial needs require a rational and, above all, qualified approach in meeting financial
needs and distribution ofntited resourcesln the crisis conditions of uncertainty, risk, economic imbalance,
education, permanent education, practical experience and the resulting knowledge play a major role in the
management of not only a private but also a public sector. itiadtb being an effective tool, they are also an
important external communication todhe aim of the scientific state is to point out the importance and influence

of education and knowledge in managing and achieving economic, social and social effects.

Design / Methodology / ApproachThe research sample consisted of a basic set of 2922 municipalities, which
represents 99.83% of the total number of municipalities in the Slovak Republic. This file was divided into 10 size
categories, in which 4 categosief achieved education of local government representatives were determined.
Correlational regression analysis was used to analyze the influence of the achieved education of local government
management and the economic results of the municiplitiie analysis of dependency in local sgibvernment,

the qualification structures of management, the size of thgeedfrnment were taken into account as independent
variables, and individual performance parameters as dependent variables, namely the emsumper
inhabitant as a key paramet@hi-square test, Fisher's test, Spearman's coefficient were also used in the work.

Findings.The research results refuted the published knowledge presented in foreign as well as domestic studies,
which confirmthe positive impact of education on economies. This relationship was not confirmed in the 2922
examined municipalities of the Slovak Republic.

Originality / Value / Practical implications. The output of the scientific report was to summarize the mutual
influences of the pillars of social responsibility, where qualification prerequisites and required competences could
contribute or influence the efficiency and responsible management-gfoselfnmentMany countries are faced

with solving the question of mat can and cannot be financed from public budgets and how to effectively use
available public resources within individual levels and departments of the public sector.

Keywords: education, local government, social responsibility, communication tool, SRepublic

JEL codes H52, M14, M31
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Ivan Holtibek!, Be4ta Novotna2. EU TAXONOMY AND ITS IMPACT ON THE COMPANIES
BUSINESS IN THE CONTEXT OF ENVIRONMENTAL, SOCIAL AND GOVERNANCE RATINGS
(ESG)

%{y EKONOMIKAS UN KULTURAS
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I1Slovak Agricultural Universityn Nitra, Institute of Economipolicy and Finance athe Faculty of Economics
and Management, Nitra, Slovac Republic, Ilvan.Holubek@unia@BCID: orcid.org/00060001-8489-0394
2Slovak Agricultural Universityn Nitra, Institute of Landscape Engineering, FacultyHafrticulture andLand-
scape Engineering, Nitra, Slovac RepubBeata.Novotna@uniag.sk ORCIDPrcid.orgl0006-:000244624400

Abstract

Research purposeThe objectives are to guide the development of contemporary society in a comprehensive way
at the global and local lekél'he EU Green Deal is the European Commission's plan for the ecological and social
transformation of the European Union's economy for a sustainable future. The primary objective of the European
Green Deal is to ensure that Europe is a climatgtral cotinent by the year 2050.

Design/ Methodology/ ApproachA green transformation of the EU business models of companies will be es-
sential and it will become a prerequisite on the way to a-fermg model of sustainability. In order to meet the
abovementione& objectives, the EU Commission has created an evaluation basis (EU taxonomy) that will allow
transparent decisions towards sustainability. Companies will be required to disclose their economic activities in a
transparent and comparable manner, therebtyibating to a rapid and green transformation of the economy.

Findings. The global climate change effects will have a major economic impact on the worldwide economy in
the future. In some cases, these will be gradual changes, while others will be matcdieand they will occur

at a higher frequency of extreme weather events. The global climate change effects, those are already taking place
to a large extent and are visible, are costing billions. The 2030 Agenda for Sustainable Development, was adopted
at Summit in New York in 2015, includes 17 Global Sustainable Development Goals (SDGS).

Originality/ Value/ Practical implications. In the paper, the authors analyse the impact of present and future
legislation on EU companies business models and poittheutnportance of ESG principles, those will become
synonymous of the sustainable and socially responsible business in the near future.

Keywords: EU taxonomy; company business; social and governance rating
JEL codes Q25,001,054

Vito Di Sabato?, Jana Kozakovaz. INNOVATIVE APPROACHES TO RESPONSIBLE
ACTIVITIES DURING COVID-19 PANDEMIC (STUDY OF DIFFERENCES BETWEEN CZECH
AND SLOVAK BUSINESSES)

1Slovak University of Agriculturim Nitra, Institute of Economics and Management of FEBUA, Nitra,
Slovac Republic, xdisabato@uniag.sk, ORCtEcid.org0000-0001-80720136
2 Slovak University of Agriculturie Nitra, Institute of Economics and Management of FEBUA, Nitra,
Slovac Republigana.kozakova@uniag.sk, ORCI@rcid.org00030001-79139053

Abstract

The COVID-19 pandemic was very demanding for business entities which have to introduce new managerial tools
and approaches to protect the health of employees and maintained continuity in the company's abbisities.
countries worldwide have impinented policies and guidelines that protect employees from potential risks related

to the Covid19 pandemic. These policies help to ensure employees' safety and welfare. But employers very often
go beyond these requirements and voluntarily introducewagio act i vi ti es t o -beingamde ase en
health protection. The study aims at the differences between Czech and Slovak companies in the emphasis they
pay to the CSR activities connected with the COMMDpandemic. In the form of questionnaingdst, we obtained

data from 360 Czech and Slovak companies and using Likert scale we inquire their emphasis on selected CSR
activities they realize in the connection with the pandemic. Using Méhnithey U test we identified statistically
significant diffeence between Czech and Slovak companies only in case of the one éttaremployee ben-

efits which includes for example possibility to test at the workplace or take voluntary quarantine with income
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compensation. etc. Other CSR activities connected th#hCOVID-19 pandemic were realized with the same
emphasis in both countries.

Keywords: Multinational Corporations, Slovakia, Czech Republic, Corporate Social Responsibility, differences
JEL codes D64, F61, 112, L26

Radovan Savov}, Patrik Fitalaz. CRAFT BEER REVOLUTION: CHANGES IN BEER INDUSTRY
AND BEER CONSUMER PREFERENCES

1Slovak Univesity of Agriculture in Nitra/nstitute of Economics and Management, Nitra, Slovakia, r
dovan.savov@uniag.sk, ORE orcid.org/0000-000221600668
2Slovak Univesity of Agriculture in Nitra)nstitute of Economics and Management, Nitra, Stava
xfitala@uniag.sk, ORCIDorcid.org/0000-:000248820978

Abstract

Research purposeShare of craft beer on theanket has been increased in last years. Craft beer is very popular

also in countries that are not known as beer drinking countries and some consumers changed preferences. There-
fore, main objective of this paper is to evaluate main changes in beer malkebpe as a result of craft beer
revolution in last years and explain beer preferences on the example of Slovakia.

Design / Methodology / ApproachEvaluation of beer market changes is provided on secondary data from beer
statistics and main indicatorach as beer production, beer consumptiortrade/ofttrade, import/ export, num-

ber of active breweries/number of craft breweries will be evaluated. Data from questionnaire will be evaluated for
identification of beer consumer preferences. Statistictd sech as Mankhitney and KruskaWallis test will

be used to verify hypotheses of the research whether there are differences in craft beer preferences among selected
groups of customers according to age, gender, residence, education.

Findings. As we ca see from the results there are significant changes in beer market in Europe. Beer consumption
and production slightly decreased in last years but number of craft breweries has been increased and there is still
space for new ones. It is the result of prefices that has changed and people started to consume also other types
of beer that were not preferred before. We identified that mostly high educated men with higher income form
bigger cities creates the group of consumer that changed these prefdrennestt

Originality / Value / Practical implications. Value of this paper is very high due to specific methodology and

complex results that can be used in further researches dealing with craft beer. Results of this research can be used
by beer producersiad busi nesses to diversify their portfolio of
preferences.

Keywords: craft beer; revolution; beer industry; preferences
JEL codes:D11; F60; L66

Beata Novotnal, Lubos Jurik2. INCREASING OF WATER AVAILABILITY IN THE
AGRICULTURE LANDSCAPE FOR MEETING ENVIRONMENTAL, SOCIAL AND GOVERNANCE
(ESG) GOALS AND THEIR EMERGING TRENDS

1Slovak Agricultural University in Nitra, Institute of Landscape Engineering, Faculiodfculture and Land-

scape Engineering, Nar, Slovak Republi®eata.Novotna@uniag.s®RCID: orcid.org0000:000244624400

2Slovak Agricultural University in Nitra, Institute of Landscape Engineering, Faculdodfculture and Land-
scape Engineering, Nitra, Slovak Republiahos.Jurik@uniagls ORCID: orcid.org/0000-:000345335915

Abstract
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Companies and governments that favour low GHG are seeking to achieve environmental, social and governance
(ESG) goals. At the same time, they also need readily available and reliable informatiothali®dG content

of products and materials they purchase and produce. This includes ESG disclosure, scenario analysis and climate
risk assessments, including the task Force a CliRatated Financial Disclosure (TCFD) (IPCC, 2022). Further,

ESG metrics aabeneficial but are, alone, inadequate to assess climate risk. Farmers already use adaptation and
coping strategies to control the agricultural water use. Some of the most efficient adaptation responses are the
application of irrigation, offiarm water, ad soil conservation; changing cropping patterns; adopting improved
cultivars; andmproved agronomic practices. However, a large proportion of businesses still have the mindset that
water will always be available to them whenever and wherever theyneedi, t hat t hey dondt ne
it like other issuesAt the same time agriculture worldwide, is the largest user of water. This paper deals with the
possibility to increase of water retention in the landscape to mitigate the possible effects ob#thelghate

change in Slovak Republic. This can give the response how the global climate change will influence this sector,
and how cariarmers adapt to these changes in the future. Water consumption and its efficiency are an important
part of every agrigltural operation to ensure ESG goals. By ensuring water efficiency management, it is possible

to realize various benefits, such as reducing operating costs, reducing energy consumption and conserving water
resources. Therefore, the water efficiency islateon for a range of problems within water management for the
purpose of more efficient and sustainable use of water resources, from optimizing own water consumption,
minimizing water losses to preventing water losses.

Keywords: environmental, socialral governance (ESG) goals; global climate change; water availability; agri-
culture

JEL codes Q25

Renata Skypalovatl, Jana Kozakovaz, Maria Urbanova3. CORPORATE SOCIAL
RESPONSIBILITY OF MULTINATIONALS - ARE THERE ANY DIFFERENCES BETWEEN
SLOVAKIA AND CZECH REPUBLIC?

IAmbis University,a.s., Prague, Czech Republicataiskypalova@ambis.cz, ORCI&rcid.org0006-0002
71617038
2 Slovak University of Agriculture in Nitra, Institute of Economics and Manaant, Faculty of Economics and
Management, Institute of Economics and Management of FEWA in Nitra, Nitra, Slovac Republic,
jana.kozakoa@uniag.sk, ORCIDorcid.org/0000-0001-79139053

3Slovak University of Agriculture in Nitra, Institute of Exmonics and Management, Faculty of Economics and
Management, Nitra, Slovac Republimaria.urbanoval@uniag.sKRCID orcid.org000300034281-7329

Abstract

Corporations and businesses should be soaiediyonsible, but do multinationals practibis differently in Slo-

vakia and the Czech Republic? Despite general similarities between Czech and Slovakia, there are several differ-
ences between them when it comes to corporate social responsibility (CSR). The study is conducted in the form
of a questianaire survey on the sample of 360 monitored entities resident in the Czech Republic or Slovak re-
public considered as daughter companies of foreign multinational companies. The goal of this study is to find
differences in core principles of implementatio8R in subsidiaries of foreign multinationals in these two similar

yet different countries. Implementation of CSR is described through three groups of factdfacibts of mother
company (FM1FM4) describing specific features of foreign mother compasfiemonitored entities, FBFactors

of daughter company (FDED7) describing specific situation of monitoring daughter company located in Czech

or Slovakia and CSR factors (CSRACSR7) which describe specific featured of CSR implementation in moni-
tored canpanies. In regard to nerormal data distribution, the MaANhitney U Test was used as a main tool for

the identification of statistically significant differences between Slovak and Czech companies in their CSR im-
plementation.

Keywords: Multinational Corprations, Slovakia, Czech Republic, Corporate Social Responsibility, differences
JEL codes D64, F61, 112, L26
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Rivera Isaias. BUSINESS ETHICS IN THE GLOBAL AGE
Corvinus University, Budapest, Hungarigaias.rivera@unicorvinus.hu

Abstract

The decisioa making process in business administration adheres to economic interests and profits as the main
functions of corporations. During the last century, identified as modernity, social responsibility for business was
strictly tied to create profitability. T GI obal Aged, a concept used by Marti
that many ideas generated by modernity are bound to disappear with the capabilities brought by different forms

of communication and technology that has arisen. This particular pdpfrows on the idea of the ethical bases

that corporations take into account in their decision making process, and how the modern concepfattf profit

hough still remaining strong, will be counterbalanced with moral and ethical outcomes becauseaifahide.

The distinction between the modern and the global corporation will be exemplified in this paper. First, the modern
corporation in the first part of the twentieth century had to abide by two principles: Economic and Law. Social
responsibility agonnected to moral principles in business was viewed as incoherent.

Keywords: Business Ethics, Globalization, Philosophy, Education, Business Education.
JEL codes: 120, F60

Maria Urbanoval, Ceryov&, Bendakov&, Husarova'. ELECTRIC CARS FROM AN
ECONOMI C AND ENVIRONMENTAL POINT OF VIEW -CASE OF SLOVAKIA

ISlovak University of Agriculture in Nitra, Institute of Economics and Management, Faculty of Economics and
Management, NitraSlovakRepublic, mda.urbanoval@uniag.sk, ORCIDO000-00034281-7329

2 Jovak University of Agriculture in NitréFaculty of Economics and Management, Nitra, Slovak Republic,
doninika.ceryova@uniag.sk, ORCiDorcid.orgl0000-:00032924 2284

3Slovak University of Agriculture in Nitr&aculty of Economics and Managementr&liSlovak Republic,
xbendakova@uniag.sORCID orcid.orgf0000-000210796458

4Slovak University of Agriculture in Nitr&aculty of Economics and Management, Nitra, Slovak Republic,
xhusarovap@uiag.sk,ORCID: orcid.org0006:000311353429

Abstract

In recent years, the importance of moving from a linear economy to a circular economy in every area and sector
of the economy has been discussed more than ever before. This includes discussitetszeno energy system

as the basis for a fully decarbonized electricity sector. The increase in demand for electricity and the push for net
zero emissions are leading to focus on the use of electric vehicles to meet the EU's sustainability targets. The
European transport sector is responsible for a significant part of the European Union's total greenhouse gas emis-
sions. The two most discussed solutions in this sector are electric cars and biofuel cars. As EVs are sustainable to
the extent that their engy sources are sustainable, this research work will investigate the impacts of the automo-
tive industry from an economic and environmental point of view.

Keywords: electric vehicles, circular economy, sustainable, economic, environmental view
JEL codes:Q42, Q50, L94
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Radovan Lapunik!, Martin Hronec?, Veronika Dobiasova3, Katarina Micicova4, Janka
Beresecka> HEALTH CARE AND TELEMEDICINE AS A NEW TREND IN MARKETING
COMMUNICATION

1 Matej Bel University in Banska Bystrica, Faculty of Economics, Banska Bystrica, Slovak Republic,
radovan.lapunik@umb.sKQRCID: orcid.org/0000-:00023683 3608
2 Matej Bel University in Banska Bystrica, Faculty of Economics, Banska Bystrica, Slovak
Republe,martin.hronec@umb.sk, ORCibBrcid.org/00060002484387123
3Constantine The Philosopher University in Nitra, FacultfiyPhylosophyNitra, Slovak Republic,
v.hamadova@gmail.commRCID.orcid.org/ 000900091973-3427
“Constantine The Philosopher University in Nitra, FacultyyPhylosophyNitra, Slovak Republic,
katarina.micicova@ukf.sKORCID.orcid.org/ 0009000878135905
5Slovak University of Agriculture in Nitra, Faculty of European Studies and Regional Deelapiitra,
Slovak republic, jaka.beresecka@uniag.sk, ORCbrcid.org/000600031161-0384

Abstract

Research purposeHealth, as an economic category, represenbasic asset that the public health system is
supposed to support, solve the solutions to diseases and the causes of their olttiréafksenced by several

factors, including healthcare. The goal of the scientific state is to investigate tred reldtionship between the
degree of availability of health care and the number of preventable deaths in the conditions of the Slovak Republic
in a comparison of selected 34 European countries.

Design / Methodology / Approachlin the work, we verified theelationship of health care from the point of view

of the overall offer of health care in the Slovak Republic in the context of selected European countries and its
impact on the number of preventable deaths. The investigated period was the yeeé2818)The research
sample consisted of 34 countries at the transnational level. Within the framework of the Slovak Republic, the
research sample consisted of the NUTS 2 &eaeral statistical methods, Spearman's coefficient, correlation
analysis were used the work.

Findings. The results of the analysis of the scientific study, also obtained using Spearman's rank correlation
coefficient, confirm that the size of the healthcare supply characterized by the number of healthcare workers and
the availability ofhospital beds as well as their regional distribution can be directly related to the rate of
preventable mortality in individual countries. The offer of health services is limited and one of the reasons is the
limited entry of entities into the market ofddth servicesThe limited offer of health care can be partly substituted

by the use of modern communication technologies, which increases the level of availability of the offer of health
care, which can have a positive effect on the rate of preventallality. Telemedicine, perceived as a new trend

in marketing communications, increases the availability of highly specialized health care services, health services
in vast areas, the efficiency of the services provided and may have an impact on theredesbf the financial
resources spent.

Originality / Value / Practical implications. At the same time, the high degree of correlation of the volume of
health care expenditures reported per capita indicates their impact on the availability of heaittl tsg@ossible

impact on reducing the number of treatable ded&tram the point of view of regional access to health care, it is
possible to derive national recommendations that would lead to a reduction in the curable mortality rate of the
populationThis requires the use of several modern communication tools, the implementation of which has been
accelerated by the global pandemic.

Keywords: healthcare, telemedicine, communication tool, Slovak Republic

JEL codes 112, M31, H51

Janka Bereseckal, Monika HUDAKOVA 2, Veronika Svetlikova3, Jana Hroncova Vicianovas,
Stefan Hronec.5 PUBLIC RELATIONS AS A STRATEGIC MANAGEMENT TOOL FOR
PRESENTING MOVABLE CULTURAL HERITAGE
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Abstract

Research purposeCultural heritage in movable or immovable form contributes with its tools to the creation of

a coherent and inclusive sociefhe cultural direction of the society should be built onlibsic principles of
inclusion, equality, participation and availability with the help of marketing and marketing communication. The
aim of the contribution is, on the basis of the data database of culture, which is implemented by institutions under
the auhority of the Ministry of Culture of the Slovak Republic, to determine the use and sustainability-of non
periodical publications registered in libraries in the Slovak Republic, which should lead to the creation and
maintenance of mutual understanding betwdhem and the public with the ultimate goal of supporting
knowledge the society's potential.

Design / Methodology / ApproachThrough the evaluation of eighteen measurable indicators, over a period of
five years, by applying basic statistical method$iaagstandard deviation, variation range and multiple statistical
dependence, we determined the extent of service use in 1738 libraries of the Slovak Republic, which also register
nonperiodical publications. Through 4 research questions, we searchée faauses of differences in their use

and examined the justification for the existence of the number of these entities financed from public sources.
Within the eight regions of the Slovak Republic, we determined the region with the minimum and maximum
usalility of these publications registered in libraries. Identifying the consequences of the difference in the use of
nonperiodical publications in regions with marginal minimum and maximum vaésedted in recommendations

that could support the developmef these services.

Findings. Based on the obtained results for the research questions, as well as the results of the multiple correlation
dependence between the number of libraries and indicators such as the number of book units, the number of loans,
the number of visitors, there is a strong statistical dependence. Because of it, it was possible to outline new
recommendations to support the sustainability and development of public libraries in the Slovak Republic.

Originality / Value / Practical implications. The research activity and results of this work, through the
continuous generation of knowledge and data in this area, could contribute to increased awareness of the
importance of culture and the building of the society's good reputdBiprdevelopig a public relations
communication tool, public administration institutions could significantly contribute to the development of
knowledge potential not only in the Slovak Republithis requires building relationship management,
strengthening the commuaitton of the investigated institutions towards the public with the intention of
strengthening these ties.

Keywords: public relations, marketing, libraries, utilization, sustainability, Slovak Republic

JEL codes M31, H52, M14

Eduard Hégr. SHIFT WORK IMPACT ON THE HEALTH AND PERSONAL LIFE
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Abstract

Research purposeAim of research is focused on employees who lives in Czech Republic, work in a different
shift types across different services/industries and see impact on their health and personal lives.

Design / Methodology / Appro&h. Basic data were obtained from the survey across employees in different shift
types and different branch of industries, services in the Czech Republic. Where the data are classified according
to demographic data, gender, age, marital status, educstiitirtype of the work and other related factors.

Findings. Based on the results of the surveys significant percentage of the interviewed who be afraid from the
injury during the shift work or feel very uncomfortable caused by the shift work. Shift wdhe afterviewed

has negative impact on their personal life or social life because the rosters (shift plans) are not created or optimised
according to the needs of employees.

Originality / Value / Practical implications. Positive impact of the paper is legison the high number of re-
spondents in the survey and visible similar behaviour of the respondents from different type of sectors (services,
industries). The results can be used for setting up of the new ways of thinking how to help to the emplayees in th
shift work to create good wotlife balance with positive impact on their health and happiness. .

Keywords: personal life; health; workfe balance; shift work; happiness
JEL codes:D64, F61, 112, L26
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Abstract

Research purposeDuring last decades@mmmerce sales have been rocketing and this tendency is expected to
increase over the next years. Due to digital nature of ecommerce one real item can be sold on variety ecommerce
platforms whit lead to exponential growth of quantity of proposition. At the same time title and description of
this item might differ. All these facts make more complicated for customers the process of searching on online
platforms and change business approachesvelament of competitive strategy by ecommerce companies. The
research question is how we can apply a machine learning algorithms to detect based on their product information
such as title and description whether the items are actually relevant the saone.pr

Methodology. We suggest an approach that based on a flexible textual data pipeline and the usage of machine
learning model ensemble. Each step of the data processing is adjustable in dependence on domain issues and data
features due to we can ackeebetter results in the solving the item matching task.

Findings. The item matching model is developed. The proposed model is based on semantic closeness of text
descriptions of items and usage of the core of keywords to present the reference item.

Practical implications. We suggest an approach to improving item searching process on different ecommerce
platforms by dividing process in two steps. The first step is searching the related items among the set of reference
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items according to user prefereac&he reference item description is created based on our item matching model.
The second step is surfing proposals of similar items on chosen ecommerce platforms. This approach can benefit
buyers and sellers in various aspects such as low price guardetdsde strategy of similar products show,
appropriate category choosing recommendation.

Keywords: Ecommerce; Item matching; Model; Entity resolution, Business management, Marketing, digitiza-
tion.

JEL codes:M30, M19, 031
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Abstract

Research purposeFair trade (FT) is a trading partnership that seeks greater equity in international trade by
offering better trading conditions to producers and workers in the developing countries. The movement addressing
ethical consumption is grounded in conscious support for producers. The higher prices of the products result from
the floor pricing at the firsstage of the value chain, however, the prices of fair trade products also increase at the
next stages of the chains.

Design / Methodology / ApproachThe research is based on a comparison of margins in different stages of the
value chains of FT and ndfl commodities. The research does not call in question the higher profits of FT
producers but considers the additional profits unrelated to the FT mission mostly generated in the next stages of
their value chains. The data are collected from the documentepards on the agfbod sector, particularly

including the cocoa, coffee, banana, and cotton industries. The research analyse the value added at the FT value
chains and offers measures that would facilitate the sale of the commaodities. The increaskadrethof produc-

ers follows the FT mission, while the increases in margins in the next stages are not justified by the policy.

Findings. The analyses show that the final price for consumers of the FT commodities inproportionally increases
in the relation to the measures related with the production stages. The final price is also strongly influenced by
the higher margins in the next stagehjch are mostly incurred by the higher value of financial capital invested

in the FT market. The economic policy of developed countries should include the real costs of production, regard-
less of which part of the world generates the costs. Moreovesiitalbscale farms operate in market conditions

that are much closer to the economic models of perfect market competition, and the policy behind the minimum
price and premium directly addresses the postulates of sustainable development related to strieutyyel

justice, and environmental threats.

Originality / Value / Practical implications. Relatively lower retail prices will support development of the de-
veloping countries as well as sustainable consumption patterns in the developed ones. Tlhestgggestthat
the norRFT commodities should be supported witinare favourable conditions for trade credit, which would
limit the price increases in the next stages of the value chains.

Keywords: fair trade movement; value chain; margins; developingnttaas
JEL codes:Q17; O19
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